
M A R K  YO N T Z 

here are many different features found on service trucks, but the 
ones that arguably get the most attention are usually perfor-
mance-related. Safety- and productivity-related features, how-

ever, are also important, which is why lighting capabilities should not 
be overlooked when it comes to outfitting service trucks. Why? Well, 
a service truck can have all the latest tools, but the ability to use these 
assets is greatly diminished if personnel cannot create a safe, well-lit 
work environment in which to operate. 

Thankfully, many lighting options are available in the marketplace 
today. Incandescent and Halogen lights have long been used on service 
vehicles, but high-intensity discharge (HID) xenon lamps are another 
available option. Light-emitting diode (LED) lights, however, are what 
many in the service truck industry are now turning to because of the 
attributes and efficiency LED technology offers.
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LED technology
lighting the way

Gadgets are great but only if you can see what you’re doing

Golight Inc.  
work lamps illuminate 
a utility pole.
Photo courtesy  
of Golight Inc.

E R I N  G O L D E N

ook under the dashboard 
of just about any piece of 
heavy equipment these 

days, and you’ll probably spot a 
small, “black box” device that’s 
plugged into collect informa-
tion about everything from fuel 
consumption to mechanical 
problems.

From those black boxes flows 
a wealth of information that can 
help mechanics diagnose prob-

Getting telematics systems
to speak a common language

Standardized units of 
measurement aim to 
ensure that users  
collect and analyze 
data in the same way

Common standards will enable comparing data, such as fuel consumption, 
across different brands of equipment such as excavators.

M AT T  J O N E S

iesel exhaust fluid, better know by its acronym DEF, 
and selective catalytic reduction, a.k.a. SCR, are becom-
ing a fact of life for people in the trucking industry.

Diesel vehicles must conform to the standards set out by 
the U.S. Environmental Protection Agency without exception. 
However, as we explored in previous issue of Service Truck 
Magazine, many users still suffer from issues with contamina-
tion, freezing, and associated downtime.

Russ Bretell, manager of education for Cummins Filtration 
Inc., and has been involved in educating users about DEF since 
2001. Bretell says that before the EPA standards were put into 

Bigger fleets more likely
to reap benefits of DEF
  Lack customer education at the root of many DEF woes

Luke Van Wyk, general manager of LDJ Manufac-
turing Inc., makers of Thunder Creek Equipment, 
promotes the company’s new diesel exhaust 
fluid tote during the recent Demo Expo in Louis-
ville, Ky. Photo by Keith Norbury
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Check out Larry Bryant’s rig, page 16.
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IF IT’S NEW,
IT’S HERE.Find out first at www.conexpoconagg.com/future

Get the ultimate view of where construction is going.

IMAGINE WHAT’S NEXT.
Join us at CONEXPO-CON/AGG 2017 for a never-before-seen look at 
where your industry, your career, and your business are headed.

The show is advancing to a new level and there is a buzz already 
starting. You can be a part of it.

March 7-11, 2017   |   Las Vegas Convention Center   |   Las Vegas, USA
Co-located

with
®

http://www.conexpoconagg.com/future
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Association names  
new president

he new president of the National Truck Equipment Association is 
Matthew Wilson, chairman and CEO of the Switch-N-Go, Ameri-
Deck, and Bucks divisions of Deist Industries Inc. of Hadley, Pa.

Wilson was installed as the association’s 52nd president on March 3 dur-
ing the NTEA’s annual Work Truck Show in Indianapolis.

He succeeds immediate past-president Jeffrey Messer, president of Messer 
Truck Equipment, which is based in Westbrook, Maine.

“The time I’ve spent on NTEA’s board of trustees has been invaluable,” 
Wilson was quoted in a news release announcing his installation. “I’m excited 
to take on the role of association president and focus on continued develop-
ment of our offerings to the membership and industry in the coming year.”

At the invitation of his father-in-law, Wilson joined Deist Industries in 
2006 as a division manager, he explained in a recent article in the NTEA 
News. Three years later, he became general manager. He was appointed presi-
dent in 2010 and with his wife, Kristen, acquired full ownership of the busi-
ness later that year.

In 2015, he transitioned to his current roles with Deist, which is a sec-
ond-generation family-owned company.

Wilson has a bachelor’s degree from Kent State University and a master’s 
from John Carroll University. While still in college in 1999, he worked as an 
intern for the United Nations Economic Commission for Europe. His back-
ground also includes positions with Arthur Andersen, and Ernst & 
Young.

egistrations in 2015 of new commercial vehicles 
in gross vehicle weight classes 3 to 8 were the 
third highest for any calendar year since 2000, 

says a recent report from IHS Automotive.
New registrations of those vehicles totaled 714,995 

in 2015, an 8.2 per cent increase over 2014, said IHS’s 
December 2015 quarterly commercial vehicle report. The 
2015 figure was more than double the 329,609 units reg-
istered in 2009. Only in 2005 and 2006, when registra-
tions reached nearly 800,000, had they been higher this 
century.

GVW 6 and 8 vehicles boosted the 2015 increase 
with GVW 6 registrations up 15.8 per cent over the pre-
vious year, and GVW 8 registrations rising by 12.8 per 

cent, the report noted. Registrations by large fleets oper-
ating more than 501 units drove the increases in those 
classes.

GVW 8 vehicles were the dominant class in 2015, 
as they have been of four of the six years since the 2009 
trough, the report noted. Historically, however, GVW 
4-7 vehicles accounted for the largest share of registra-
tions “and were at their highest levels when the commer-
cial vehicle industry peaked” in 2006.

Members of the National Truck Equipment Associa-
tion can download the entire 23-page IHS Automotive 
Driven by Polk: Quarterly Commercial Vehicle 
Report from the NTEA website, www.ntea.com.

Outgoing NTEA president Jeffrey Messer (left) 
passes the gavel to new NTEA president Mat-
thew Wilson at the President’s Breakfast dur-
ing the 2016 Work Truck Show in Indianapolis.

Graph in IHS Automotive’s December 2015 report compares annual registration of GVW 3-8 commercial vehicles since 2000.

Commercial vehicle registrations  
reach highest levels in 15 years

Nationwide Delivery
Service Trucks • Crane Trucks

• Work Crew Trucks

#14732-78 Zeligson
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Certified.
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M E C H A N I C ’ S  M U S I N G S

THE INDUSTRY’S FIRST AND ONLY 
SECRET, HIDDEN-IN-THE-TAILGATE

STORAGE SPACE
(That ironically we want everyone to see and know about)

INTRODUCING THE REDI-GATE
The Redi-Gate from Reading is a new innovative patent-pending design that gives you additional secure 
storage — secretly hidden inside the tailgate! Safely and securely store tools and small items to free up side 
compartment storage space. Get it today! 

FOR MORE INFORMATION VISIT THE READING BOOTH #3259 AT THE NTEA WORK TRUCK SHOW.

Lockable compartment door is concealed  
for added security

Width and height of the aluminum tailgate remain the 
same — and only 2" thicker than current tailgates

Over 1.1 CF of additional storage space  
including a molded compartment liner

BY  D A N  A N D E R S O N

ore is not always better when it comes to lubrication.
That’s because one of the purposes of grease in a bearing is to help cool the bearing. 
Grease near the working surfaces absorbs heat. Normal flow of grease in a bearing moves 

the warmed grease to an outer surface where it dissipates the heat. Jamming a bearing full of 
grease limits room for grease to move, and can lead to overheating.

For example, an engineer at a major bearing manufacturer told me about traveling to a large 
municipal water treatment plant in Texas to deal with a recurrent problem with massive six-inch 
internal-diameter bearings failing on huge electric motors used to power water pumps. After 
studying the situation, he discovered that diligent maintenance workers, seeing grease fittings on 
the bearings, were greasing those bearings every day, even though the spec chart said to lubricate 
the bearings only at extended hourly intervals that ended up being around once every five years. 
The bearings were kept so full of grease that they were over-heating and failing.

The engineer’s solution? “I went down that line of motors with a hammer and knocked off 
every one of the grease zerks,” he said. “We haven’t heard of another motor failure, and I did that 
four years ago.”

The engineer said the secret to optimum bearing performance is to simply lube only as often as 
recommended in owner’s manuals or service guides. In his words, “Too much, too often is almost 
as bad as too little, too late when it comes to greasing bearings.”

And as for practices such as “packing wheel bearings”? The engineer said bearings that need to 
be “packed” generally run in a hub or housing that has some sort of open cavity that acts as a res-
ervoir of sorts, and that the bearing is only “packed” at installation to ensure lubrication at start-up.

Bear in mind these  
greasy guidelines

Too much grease can cause overheating.         iStock.com/niebach

http://www.readingbody.com
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Service Truck Magazine has reserved a booth for 
next year’s triennial ConExpo-Con/Agg heavy 
equipment trade show in Las Vegas.

The magazine will occupy booth S60226 in the 
South Hall of the Las Vegas Convention Center for 
the show, which takes place March 7-11, 2017.

Editor Keith Norbury and sales manager Nick 
Moss attended the 2013 show but 2017 will be the 
first time the magazine has its own booth at the 
event.

The 2013 ConExpo and the co-located Inter-
national Exposition for Power Transmission drew 
129,364 attendees. It was the second highest total 
ever, surpassed only by the 144,600 attendees in 
2008, just before the financial crisis.

Dozen of service truck manufacturers and mak-
ers of accessories for those vehicles were scattered 
among the more than 2,000 exhibitors in ConExpo’s 2.35 million square feet of display 
space in the convention center’s buildings and on its grounds.

Show organizers the Association of Equipment Manufacturers expect more than 2,400 
exhibitors and more than 125,000 attendees at the 2017 event.
For more info on the show, visit www.conexpoconagg.com.

Magazine books  
Las Vegas stand

Sales manager Nick Moss will set up the 
Service Truck Magazine banner at ConEx-
po-Con/Agg next year in Las Vegas.

AEM elects new director
The Association of Equipment Manufacturers has 
elected the president and chief executive officer of 
Trimble Navigation Ltd., Steven Berglund, to fill an 
unexpired term on the association’s board of direc-
tors.

Berglund, who also serves on the association’s 
construction equipment sector board, has served as 
Trimble’s CEO and president since 1999, said a news 
release from the AEM. He was previously president 
of Spectra Precision, a group within Spectra Phys-
ics AB, and began his career as a process engineer at 
Eastman Kodak.

“At AEM, we benefit from the support of our 
member companies and the leadership talents of our 
board members, who are selected to reflect an indus-
try cross-section,” association president Dennis Slater 
said in the news release.

AEM is a North American-based international trade organization of off-road equip-
ment suppliers and manufacturers. Headquartered in Milwaukee, Wisc., the association 
has more than 850 member companies. Among its activities, the AEM owns and orga-
nizes the triennial ConExpo-Con/Agg trade show in Las Vegas.
For more information, visit www.aem.org.

Steve Berglund

Association puts out call
for Hall of Fame nominees

Ray O’Connor

The Association of Equipment Manufacturers is looking for nominees to its Hall of 
Fame.

Nominations for the 2016 version of the hall are open until June 6, the association 
said in a news release.

“Nominations are now open for off-road equipment 
industry frontrunners whose innovations, ideas and lead-
ership have contributed significantly to the growth and 
strength of the industry,” the release said.

Nominees can be anyone, “living or deceased,” who 
has contributed in noteworthy and specific ways to the 
manufacturing, distribution, rental, and end-user sectors 
of the industry.

Since the hall’s inception in 1993, it has inducted 
more than 50 industry leaders. They include the likes 
of John Deere, Dr. Hans Liebherr, Gary J. Vermeer, and 
2013 inductee Ray O’Connor, president and CEO of 
Topcon Positioning Systems.

“It’s an election by your peers that you’ve done or 
accomplished something significant in your life and that 

was a very important moment for me,” O’Connor said in the news release.
The 2016 inductees will be honored at the AEM’s annual convention Nov. 18 at 

the Bacara Resort & Spa in Santa Barbara, Calif.
To complete a nomination form, visit www.aem.org and search for Hall of 

Fame.

Drivers badly hurt in collision
Two drivers were critically 
injured when a service truck and 
an unloaded log truck collided 
head-on in Oregon in January, 
according to news reports.

The collision occurred Jan. 
21 on Highway 20 between 
Sweet Home and Lebanon, said 
a report on the website of KVAL 
television.

“Troopers determined that a 
1998 International utility truck 
driven by Robert Mayfield, 54, 
of Sweet Home crossed into 
oncoming traffic and collided 
head-on with a 2011 Kenworth log truck driven by Neil Nightengale, 39, of Sweet Home,” 
the report said.

A photo on www.kval.com showed extensive damage to the service truck’s cab, which 
was caved in.

Both men were still in hospital with life-threatening injuries a week later, the Albany 
Democrat-Herald reported Jan. 27. Families and friends of both men started separate 
GoFundMe pages for each of them to help with medical expenses.

After the initial collision, a 2003 Subaru Legacy collided with the log truck, according 
to news report. The Legacy’s driver wasn’t injured.

In a news release the day of the crash, Oregon State Police said it wasn’t known why 
Mayfield’s truck crossed into the on-coming lane.

Lebanon is about 80 miles south of Portland.

Photo on website of KVAL shows extensive damage to service 
truck that collided with log truck in Oregon in January.

http://www.conexpoconagg.com
http://www.aem.org
http://www.aem.org
http://www.kval.com
http://www.bossair.com
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OUR SUBMISSIONS POLICY We invite your feedback and ideas
Service Truck Magazine welcomes 
submissions of letters, guest columns, short 
notices, product announcements, press 
releases, and ideas for articles. Send them 
to editor@servicetruckmagazine.com.

Letters: Please limit your letters to 250 
words. Include your full name, the city 
or town you live in, and a contact phone 
number. We do not publish anonymous 
letters or letters written under pseudonyms.

Guest columns: These can be up to 700 
words. Please send a brief note of inquiry 
first, however, just in case space what you 
wish to write about has already received a 
lot of coverage in our pages. Include your 

full name, the city or town you live in, and 
a contact phone number.

Short notices: Tell us about individual 
promotions, appointments, awards, staff 
movements, plant openings, plant closures, 
expansions, and other milestones. These 
short items should be no longer than 100 
words.
Product announcements: Are you 
a supplier to the industry? Has your 
company developed a new product or 
process? If possible, attach a photograph.

Press releases: These should have 
something to do with service trucks and 
mechanics trucks in North America. We 

might publish only part of a press release 
or use it as starting point for an article by 
one of our writers.

Story ideas: Maybe you have an idea you’d 
like us to explore for an article. A good 
rule of thumb is to limit your story idea to 
no more than 30 words. If it takes longer 
than that to describe it, then chances are 
we won’t be able to take it on.

All submissions are subject to editing and 
publication cannot be guaranteed. The 
deadline for our next issue of Service Truck 
Magazine is June 10, 2016. Sooner is 
always better than later.

About our 
cartoonist
Nelson Dewey has been a prolific 
cartoonist for over 50 years. If his work 
looks familiar, maybe you read a lot of car 
comic books when you were younger.

In the 1960s, ’70s and ’80s, Dewey 
was a frequent contributor to those 
comics, particularly CARtoons. He also 
drew for Hot Rod Cartoons, CYCLEtoons, 
SURFtoons and SKItoons.

To see samples of Dewey’s car 
cartoons, go to his website,  
www.nelsondewey.com.

E D I T O R I A L

D espite the recent dips in the stock 
market, the slumping price of oil, 
the threat of Islamist terrorists, 

the inexorable rise in global temperatures, 
and other worries in the world, the North 
American economy is on a pretty good run.

The protestations of certain politicians 
notwithstanding, America is doing pretty 
great already. Unemployment in the U.S. 
is as low as it’s been since 2007 — even 
among the “hidden” unemployed who had 
dropped out of the job market, the New 
York Times reported in early April. Average 
wages are also starting to creep up. That’s 
long overdue, considering that almost all 
the gains of recent decades had gone to 
those at the top of the income pyramid.

Not to be pollyannish about it, we have 
to acknowledge that difficulties abound. 
Energy markets are in turmoil. The Islamic 
State is a threat. And the world is warming.

However, humanity has dealt with big-
ger threats before. The Great Recession of 
the previous decade paled in comparison 
with the Great Depression of the 1930s. 
And that depression preceded the most 
devastating chapter in history. 

Yet Europe and Asia survived the Sec-
ond World War, a conflict that killed on 
the order of 50 million to 80 million peo-
ple, and turned many major cities into piles 
of rubble. Not only did Europe, Japan, and 
China survive but they have thrived.

Countries that were mortal enemies 
during that conflict are now allies. That 
simple historical fact should give us hope 
for the future. Not that Western democra-
cies are going to forge any alliance with 
ISIS (a.k.a. ISIL) any more than the Sec-
ond World War Allies made peace with 
the Nazis. That brutal regime had to be 
defeated and an innovative plan put in 
place to help the people of Europe rebuild 
their societies.

ISIS will also have to be defeated and 
innovative measures put in place to help 
the people suffering under that regime 
to rebuild their societies. Unfortunately 
rebuilding efforts have proven enormously 
difficult in places like Afghanistan and Iraq.

But those difficulties shouldn’t dis-
suade the democracies of the world from 
working to solve those challenges or to 

meet the other problems the facing the 
world. Despite two world wars and other 
atrocities, humanity made enormous strides 
during the 20th century and so far in the 
21st century. Seemingly simple measures 
like indoor plumbing and sanitary sewer 
systems helped to nearly double the human 
life span in western societies over the last 
150 years. However, as became appar-
ent during the recent lead-tainted water 
scandal in Flint, Mich., maintaining these 
life-enhancing systems requires constant 
vigilance.

Fortunately, we live in an era of instan-
taneous mass communication where such 
faults (and flagrant follies) can be brought 
to light — which is the first step toward 
addressing them. That applies also to exis-
tential threats like climate change. Last 
year’s Paris agreement creates a framework 
for developing measures to curtail carbon 
dioxide emissions. Advances in solar and 
wind energy are making carbon-free alter-
natives more competitive.

Yet even if sea levels rise by the end 
of the century at the most dire rates pre-
dicted, it shouldn’t be the end of the world. 
Human beings have demonstrated a tre-
mendous capacity for building and rebuild-
ing. Just look at history — not just the 
Second World War examples noted above, 
but also bear in mind that 200 years ago, 
the metropolises of Seattle and Vancouver 
didn’t even exist.

If those original cities could be carved 
out of the wilderness with 19th century 
technologies, it should be much easier for 
the technologies of the 21st and 22nd cen-
turies to relocate cities to higher ground. 
In many ways, ensuring that the mass of 
humanity prospers from the advances in 
technology, medicine, agriculture, manufac-
turing and the other trappings of progress 
will prove more challenging than modern-
izing the built environments. But as history 
has demonstrated, human ingenuity has 
proven a great capacity to meet the most 
difficult of challenges.

And in the U.S. — despite worries 
about losing jobs to the country’s trading 
partners — it’s finally looking like more 
and more Americans are again gaining 
ground in the work place as well.

Things already looking up
from historical perspective

T H E  M A G A Z I N E  F O R  M O B I L E  R E P A I R  A N D  M A I N T E N A N C E

To subscribe or find out more go to www. servicetruckmagazine.com

More news, profiles and features!  
Six times a year.

$36
six issues

mailto:editor@servicetruckmagazine.com
http://www.nelsondewey.com
http://www.servicetruckmagazine.com
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NTEA names  
new executives

dam Keane, executive vice-president of Seattle-based Allied Body 
Works Inc., is the new first vice-president of the National Truck 
Equipment Association.

Also serving on the 2017 NTEA board are the following executive com-
mittee members:

•  second vice-president Todd Davis, vice-president of Phenix Enterprises 
Inc. of Pomona, Calif.;

•  third vice-president/treasurer Ross L. Haith Jr., president of Leggett & 
Platt Commercial Vehicle Products of Atlanta, Ga.; and

•  secretary Steve Carey, executive director of NTEA, which is based in 
Farmington Hills, Mich.

The association also named its distributor, manufacturer, and associ-
ate trustees who will serve alongside the executive committee members for 
2016-2017.

Distributor trustees are as follows:
•  Paul Kokalis, president of Fontaine Modification of Charlotte, N.C.;
•  Gary Lindesmith, sales and operations for Lindco Equipment Sales 

Inc. of Merrillville, Ind.;
•  Shane McDermott, vice-president of the vehicle division for Southwest 

Products of Surprise, Ariz.;
•  David Miller, president and CEO of American Midwest Fleet Solu-

tions of Lone Jack, Mo.; 
•  Jon Sievert, senior-vice president of operations at Henderson Products 

Inc. of Manchester, Iowa; and
•  Dave Whitby, vice-president and chief operating officer of Versalift 

Southwest LLC of Waco, Texas.
Manufacturer trustees are Wm. Craig Bonham, vice-president of busi-

ness development for Reading Truck Body LLC  of Reading, Pa; and Peter 
Miller, president of Pro-Tech Industries of La Vergne, Tenn.

The associate trustee is Frank Cardile, group vice-president of 
Holman Automotive Group of Mount Laurel, N.J.

om Wallace has been 
promoted to sales 
manager of Iowa Mold 

Tooling Co. Inc.
“Tom has worked to 

become respected throughout 
the business by establishing 
cross functional relation-
ships that drive and support 
customer satisfaction,” IMT 
general manager Jim Hasty 
said in a March 9 news release 
announcing the appointment. 
“His sales and customer service 
experience will be instrumental 
in our continued success.”

Wallace jointed the com-
pany as a regional sales man-
ager in 2008. Previously, he 
worked in the sales department 
and then as sales manager for Kleine Equip-
ment Services, a John Deere dealership based 
in Galesburg, Ill. Before that, Wallace farmed 
in west central Illinois for 23 years after serving 
fours in the U.S. Air Force.

“During my IMT career, I have enjoyed 
learning about and working with the diverse 
industries we serve, while still being able to 
work alongside the agricultural market, which 

is in my roots,” Wallace said in the release. “I 
look forward to continuing to strengthen the 
relationships with IMT customers and distribu-
tors by offering new solutions in our rapidly 
changing industry.” 
For more information on IMT, an Oshkosh  
Corporation company based in Garner, Iowa,  
visit www.imt.com.

Tom Wallace, who has since been promoted to sales manager for Iowa 
Mold Tooling Co. Ltd., talks with Jon Zaitz of Double J Services LLC 
in Seymour, Wisc., at the IMT booth during the Work Truck Show in 
Indianapolis this March.

Iowa firm names  
new sales manager

T

http://www.imt.com
http://www.maintainer.com
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Companies  
sign brakes  
and axles deal
Meritor Inc., a global supplier of brakes and 
other after market equipment, announced a 
five-year deal with Navistar in late March.

“Under the terms of the agreement, Meri-
tor retains standard position for brakes and 
rear axles, as well as standard position for front 
axles in severe service, medium-duty and bus 
applications,” said a news release announcing 
the deal.

Chris Villavarayan, president of Americas 
for Meritor, said in the release that the contract 
allows the company to collaborate on Navistar’s 
Open Integration initiative “using future tech-
nologies and designs that will provide improve-
ments in the total cost of ownership for our 
end-user customers.”

Based in Troy, Mich., Meritor has about 
8,400 employees and offices in 18 countries. 
The company’s common stock trades on the 
New York Stock Exchange under the symbol 
MTOR.
For more information, visit www.meritor.com.

Company opens  
Houston facility
Curry Supply has opened a new facility in Houston, Texas.

The 32,000 square foot operation will enable Martinsburg, Pa.,-
based Curry to better serve it customers in the southwestern United 
States, the company said in a news release.

Curry is prepping a full inventory of products to send to the 
new facility. They include mechanics trucks, service trucks, lube 
trucks, and lube trailers. Heavy-duty overhead cranes are installed 
throughout the facility, which also has a state-of-the-art paint and 
curing booth.

“Having a facility in Houston permits us to better serve the 
construction, equipment rental, oil and gas, and mining industries 
in the southwest,” Curry president Jason Ritchey said in the release. 
“We have always been able to ship our products worldwide, but 
having sales, parts, and inventory in one of our largest growing 
markets is a convenience for our customers located in that region.”

The new facility is at 1113 Howard Ave.
For more information, visit www.currysupply.com.

New regional  
manager based  
in California
Rick Romney has joined Curry 
Supply Company as a regional 
sales manager.

Based in Sacramento, Calif., 
Romney will be responsible for 13 
western states, the company said a 
news release.

Romney brings to his new 
company 25 years of sales-related 
experience in construction, min-
ing, forestry, and truck equipment 
industries. He will represent Cur-
ry’s entire product line, including 
mechanics trucks, fuel/lube trucks, 
and lube trailers and skids.

“We are very excited to have 
Rick join us,” Curry sales manager Jeff Shaw said in the 
news release. “He has extensive knowledge of the industries 
we serve and the products we manufacture. And, because 
he is based on the West Coast, it will be that much easier 
for us to service customers in that region of the country.”

Romney is a member of the Society of Manufacturing 
Engineers, Mine Safety & Heath Administration, Rocky 
Mountain Fleet Managers Association, and the Mainte-
nance Superintendents Association.

A family owned business founded in 1932, Curry is 
based in Martinsburg, Pa.
For more information, visit www.currysupply.com.

Rick Romney

Curry Supply’s new Houston facility has a state-of-the-art paint and curing 
booth.

http://www.currysupply.com
http://www.meritor.com
http://www.pacbrake.com/loadleash
http://www.currysupply.com
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WHY RISK YOUR FIRST-CLASS IMAGE  
WITH SECOND-RATE EQUIPMENT?
You’ve worked too hard earning your customers’ trust to have  
unpredictable equipment performance trip you up. Nobody under-
stands that like H&H.

Our custom truck bodies are designed with field work in mind. We 
build them one at a time from the most rugged, high-quality materials 
and components available. No corners cut, no details overlooked.

As a result, an H&H truck body won’t let you down on the job. You get 
efficient, affordable, dependable performance, year after year, so your 
customers get the prompt, effective service they expect — every time. 

16339  Lima  Rd.,  P.O.  Box  686  •  Huntertown,  IN  46748-0686
Phone:   260-637-3177   •   800-551-9341   •   FAX:   260-637-6880
E-mail: hhequip@frontier.com • Web: www.hhsalescompany.com

Truck maker reports record sales
olvo sold a record number 
of class 8 trucks in the 
retail markets in the U.S. 

and Canada in 2015, says a news 
release from Volvo North America.

The company had U.S. retail 
sales in 2015 of 30,930 of those 
trucks, a market share of 12.4 per-
cent, the release said citing figures 
from WardsAuto Group. That 
share was 0.4 percent higher than 
in 2014.

In Canada, Volvo sold 4,884 
vehicles in 2015, compared with 
4,510 the previous year, the release 
said, citing data from Wards, IHS 
Automotive, and he Canadian 
Vehicle Manufacturers’ Associa-
tion. The Canadian market share climbed 1.0 percent to 16.3 percent.

Volvo also achieved a record 12.2 percent NAFTA market share (36,940 vehicles), 
compared with 11.9 percent (32,281) in 2014. The company’s share in Mexico was 4.9 
percent.

“The strong performance also resulted in the production of more commercial vehicles 
than ever before at its New River Valley Assembly plant, based in Dublin, Virginia, where 
all Volvo models for North America are assembled,” the release said.

A publicly held company based in Gothenburg, Sweden, Volvo has production 
facilities in 19 countries and employs about 100,000 people.
For more information, visit www.volvogroup.com.

Volvo class 8 truck sales reached record levels in the U.S. 
and Canada last year.

B.C. firm announces new marketing exec
ordon Duval has been named vice-president of marketing and sales for VMAC.

Duval, who has “more than 25 years of progressive management experience 
in marketing and sales,” most recently worked in the heavy equipment industry 

for the last four years, said a news release from VMAC.
In that role, “he oversaw brand development, dealer management and sales growth 

from $500,000 to $32 million,” the release said.
Previously, Duval was involved in tech startups as well as retail products and service. 

Duval earned an MBA from Royal Roads University in Victoria. B.C. He was also an 
associate faculty member at the institution.

VMAC president Jim Hogan said he is thrilled to have Duval join the company’s 
senior management team.

“He is a skilled leader and strategy expert with a proven track record of growing 
sales in companies with a similar model to VMAC,” Hogan said.

VMAC, which stands for Vehicle Mounted Air Compressors, is based in 
Nanaimo, B.C., on Vancouver Island.

usan Dehne has been appointed senior 
director of technical services for the 
NTEA, the Association for the Work 

Truck Industry.
Dehne brings about 30 years of management 

and engineering experience in original equip-
ment manufacturing to the position, which is a 
newly created role, the association said in a news 
release.

Her career has included leadership positions 
at Ford and Chrysler.

“While at Ford, she gained insight into 
multi-stage commercial vehicles, supporting the 
Econoline van platform,” the release said. “She 
also served as chief nameplate engineer for the 
Super Duty vehicle line and was responsible 
for the production launch of 6.0- and 7.3-liter 
Power Stroke diesel engines into the Econoline 
and F-Series.”

Her Ford work also included leading product 
development teams of the Sport Trac and Explorer programs.

At Chrysler, where she was director of advance engineering, her responsibilities includ-
ed vehicle packaging, studio engineering, human machine interface and ergonomics, and 
advanced engineering studies.

Dehne has a bachelor’s degree in mechanical engineering and a master’s in 
business administration from the University of Michigan.

NTEA names technical director

Susan Dehne

V
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mailto:hhequip@frontier.com
http://www.hhsalescompany.com
http://www.volvogroup.com
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lems and fleet managers use their vehicles more efficiently. But with more manufacturers 
linking telematics systems to their products, the industry has found a new hurdle: not all 
of those systems speak the same language. 

Jason Milligan, director of service at the Cambridge, Ohio-based Southeastern Equip-
ment Company, said his company represents several lines of equipment and has firsthand 
experience with customers struggling to make sense of the data they’re gathering.

“We feel the pain of our customer knowing that if you’ve got a mixed fleet, all these 
different manufacturers have different GPS and telematics systems, and can report infor-
mation in a different way,” he said. 

But now, there’s an effort underway to make sure anyone trying to compare data from 
different pieces of equipment can use a single, common system. The Association of Equip-
ment Manufacturers (AEM) and the Association of Equipment Management Profession-
als (AEMP) have made additions to the industry telematics standard. They standardize 
units of measure, ensuring that all manufacturers will provide ways for users to collect and 
analyze data in the same way.

In addition, AEM will provide a centralized test database so fleet managers and service 
truck operators can check their data without having to contact the manufacturer of each 
piece of equipment. 

Efforts follow similar overhaul in auto industry
Milligan, who helped AEM with a new how-to guide on telematics for fleet manag-

ers, compares the new standard to an overhaul that happened in the automotive industry 
decades ago. Where carmakers once were designed with unique systems that could only be 
fixed by a mechanic with knowledge of a particular brand of car, there are now universal 
standards. An auto mechanic can translate the same knowledge to fixing a Ford, Mercedes 
and Subaru. 

“It’s understanding fuel consumption on a Kobelco versus a CASE excavator,” Milligan 
said. “It’s good to know those manufacturers are participating in that standard and helps 
reassure that the data we’re getting is equivalent.”

The new standard is now under consideration for international approval. In the mean-
time, its impact on individual service truck mechanics and their fleets is largely determined 

by how much data a company is gathering and when they want to use it.
“We think it’s going to make an extremely valuable and significant change within the 

industry for managing the fleets and understanding the data,” said Al Cervero, AEM vice 
president and construction sector lead. “As far as what occurs in the service trucks is going 
to be dependent on their company or organization making the information mobile.

Streamlined data benefits mechanics
The “black boxes” in equipment will still be installed by the manufacturer. But because 

the data they produce will be more streamlined, Cervero said, it opens the potential for 
mechanics carrying smartphones or other devices to get a better handle on how a variety 
of vehicles are running while still on site — saving the hassle of multiple trips or break-
downs.

That could be as simple as fueling up vehicles, Cervero said. Rather than sending a fuel 
truck every morning or night to every machine, “with consolidated data on a mixed fleet, 
you can tell how much fuel is being used on a daily basis.”

Cervero said having a single source for multiple streams of data could also allow a ser-
vice truck operator to use his or her time much more efficiently. If a truck is sent out to 
take care of a specific problem, the mechanic could take a quick look at the data for the 
entire fleet on site while still sitting in his truck.

“If he’s looking around and the wind’s kicking up, he could say, ‘I’m going to go check 

Getting telematics systems
to speak a common language
continued from cover

“We think it’s going to make an extremely 
valuable and significant change within 
the industry for managing the fleets and 
understanding the data. As far as what 
occurs in the service trucks is going to be 
dependent on their company or organiza-
tion making the information mobile.

— Al Cervero, vice-president and  
construction sector lead, Association  

of Equipment Manufacturers

ANY TRUCK
ANY COMPARTMENT
ANY INDUSTRY

Where rugged construction meets smooth operation... WWW.CTECHMANUFACTURING.COM

7501 Commerce Dr. Weston, WI 54476
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http://www.ctechmanufacturing.com
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the flow on some of these air filters, or maybe I should take a look while I’m here,’” Cer-
vero said. “The efficiency from service fleet management should be unbelievable.”

Stan Orr, president and chief staff officer of the Association of Equipment Manage-
ment Professionals, said service truck operators can look to over-the-road drivers’ experi-
ence with telematics to get a sense of how it might alter their day-to-day work.

More data equates with better safety
He said drivers for companies like UPS, which tracks a variety of safety and operator 

data, were initially concerned that their performance would be over-policed by the compa-
ny. But Orr said the information gathered can lead companies to make changes that ensure 
drivers and operators are safer on the job.

“Especially when you get into the heavy equipment, it’s such a dangerous place to work 
anyway,” he said. “We’re seeing a lot of pretty innovative approaches to operator behavior, 
using the data and the gamifaction of it.”

He pointed to one company that tracked the number of times drivers were over-
revving the engine. After reporting the results, the driver who performed worst that week 
ended up being No. 1 the following week.

Orr said some companies are providing incentives to motivate drivers and operators to 
improve their performance — even if it’s something small, like handing out a baseball cap. 

And with the new standard allowing greater access to all of the moving pieces on a job 
site, Orr said it opens the door for even more creativity.

Holdouts will be left behind
“Companies like United Rentals are using smart job sites: everybody onsite has a vest 

that’s telematics enabled, and if an operator gets sick and has to go home, you know who 
is on site and certified to drive that piece of equipment,” he said. 

While there are still some holdouts avoiding telematics altogether, industry experts say 
its unlikely those companies will be able to thrive in the future. As equipment users are 
better able to compare the tools they use and the way they are operated, they will be more 
efficient and competitive, Orr said.

“It is our fervent belief that at some point in the near future, everything is going to be 
more or less a computer, everything is going to be telematics enabled … and the company 
that does not get into technology will cease to exist,” Orr said. “There’s just not a choice. 
You’re going to have to get into it.”

Erin Golden is a journalist based in Minnesota.

“We feel the pain of our customer 
knowing that if you’ve got a mixed 
fleet, all these different manufactur-
ers have different GPS and telematics 
systems, and can report information in 
a different way,” he said. 

— Jason Milligan, director of service, 
Southeastern Equipment Company

Interface of a Telogis telematics application is on display at the 2015 NTEA Work Truck Show in India-
napolis.
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LEDs taking the lead
“The majority of our business is in LED lights,” 

explains Alexandra Fricker, director of marketing and 
national accounts at Hamsar (www.hamsar.com), a 
Burlington, Ont., manufacturer of heavy-duty work 
lights built for extreme working conditions. “HID 
lights are very expensive and we still have some busi-
ness in halogen lights, as it’s a price-point issue, but 
our LED business has really taken-off in the last 5 to 
10 years.”

Even though they primarily operate as an OEM 
manufacturer, Fricker says they also have the ability 
to do custom work for fleet managers seeking special 
lighting options. Continued growth and development 
in LED lighting, though, is where the marketplace is 
headed she says.

“LED lighting is definitely more efficient than 
halogen lamps, so you’re going to use less fuel; and 
you’re also not going to be faced with having to deal 
with a lot of replacements,” offers Fricker.

Durability is also a key, which is why Hamsar 
work lights feature IP68 and IP69K ratings for dust 
protection and waterproofing, as well as die-cast alu-
minum housings and polycarbonate lenses. Fricker 
says making LED lights smaller, brighter, and more 
efficient is also important. An example of this is the 
new dual-intensity LED light, which offers two light 
outputs (1,500 and 3,000 lumens) in one compact 
light with a self-regulating electronic thermal man-
agement system to prevent damage from overheating. 
The company is also introducing a new combina-
tion LED break light/back-up camera to meet the 
National Highway Traffic Safety Administration’s 
Federal Motor Vehicle Safety Standard 111 ruling, 
which requires all new vehicles under 10,000 pounds 

to have rear-visibility technology by May 2018. So 
the use of LED lights is not just limited to the light-
ing of work areas.

Terry Cook from Iowa Mold Tooling Co. Inc. 
(www.imt.com) in Garner, Iowa, confirms LED 
lights are also being used throughout the service 
trucks they design and manufacture.

“We are increasingly seeing LED lighting 
requested,” says Cook, a senior customer support 
manager. “This includes all the basic vehicle opera-
tion lighting, such as taillights, as well as compart-
ment lights, strobes, and work lights.”

Lighting needed from many angles
At a minimum, Cook believes service trucks 

should be equipped with adjustable work lights 
mounted to the compartments at the rear of the bed 
to ensure work areas are adequately lit. In addition, 
he says a high-mounted beacon light and corner-
mounted strobes should also be utilized to increase 
the visibility of the service truck at all angles on a 
work site. 

Alexandra Fricker, director of marketing and national accounts for Hamsar Diver-
sco Inc. demonstrates WXWL series LED work lights at the 2015 Demo Expo in 
Louisville, Ky.

Photo by Keith Norbury

LED technology lighting the way continued from the cover

“LED lighting is definitely more efficient 
than halogen lamps, so you’re going to 
use less fuel; and you’re also not going to 
be faced with having to deal with a lot of 
replacements.”

~ Alexandra Fricker, director of marketing  
and national accounts, Hamsar Diversco Inc.

Our premium line of heavy 
duty fuel and lube truck bodies 

are designed to withstand the 

demands of your most severe 
job sites.

Need A Truck Now? 
With the largest rolling inventory 

and fastest turnaround on and fastest turnaround on 

custom orders, SWP can get 

you a truck NOW.

Qually Trucks That Work As Hard As You Do

http://www.hamsar.com
http://www.imt.com
http://www.southwestproducts.com


SERVICE  TRUCK MAG AZINE MAY/JUNE 2016 >> 13 

W O R K  S M A RT E R

“It’s important that service technicians 
familiarize themselves with the specific 
safety requirements and regulations of each 
work site to ensure their own safety, as well 
as the safety of others on-site,” explains 
Cook, who says with all the focus on light-
ing work areas, it is common to forget 
about having adequate tool compartment 
lighting, which allows personnel to find 
tools and parts in low-light conditions.

Culbertson, Neb.-based Golight Inc. 
(www.golight.com), a manufacturer of 
lighting solutions, has also seen the mar-
ketplace transition from low-efficiency 
incandescent and halogen lighting to high-
efficiency LED technology.

“End-users are expecting increased 
durability, longevity, quality, and 
efficiency in their lighting,” says 
Jason Repass, a sales manager 
for Golight. “And as com-
panies incorporate greater 
numbers of hybrid vehi-
cles into their service 
fleets, power consump-
tion becomes a critical 
issue and low-power-
consumption LED 
lighting becomes more 
attractive.”

Given this, Repass says 
Golight continues to work 
on improving the durability 
and performance of the fixed-
position LED work lights that 
remain popular. Golight, how-
ever, also offers a pan and tilt 
remote-controlled work lamp (called the 
“RadioRay”), which the company intro-
duced more than 20 years ago.

“Users can direct a brilliant LED light 
anywhere they need it by simply manipulat-
ing the lamp’s remote control feature. Even 
workers suspended in a bucket above their 
vehicle can adjust the RadioRay’s beam 
direction,” explains Repass, who says the 
market for remote-controlled work lights is 
growing rapidly.

LEDs not high maintenance
Repass also points to the overall effi-

ciency of LED lighting as a major selling 
point when it comes to utilizing the tech-
nology on service trucks, especially when 
you consider LED lights need a minimal 
amount of maintenance. 

“With a service life of between 30,000 
and 50,000 hours for a LED work lamp, 
compared to just 150 to 540 hours for a 
halogen lamp, there is no comparison,” 
offers Repass, who says it’s a myth to think 

LED lighting is too expensive. “The reli-
ability, performance, and lighting character-
istics of LED lamps is now more common-
ly understood by most work truck fleets, so 
LED lighting is a safety feature that adds 

value far beyond the simple func-
tion of providing illumina-

tion for work trucks.”
In the end, LED 

lighting is not only 
going to get bet-
ter, but it will also 
continue to make 
the environments 
in, on, and around 
service vehicles 
safer and more 

efficient says Brett 
Johnson, president 

and CEO of Optron-
ics International (www.
optronicsinc.com), a 
leading manufacturer 
and supplier of heavy-
duty LED vehicle light-
ing in Tulsa, Oklahoma.

“LED lighting has clear advantages in 
light quality, longevity, durability, power 
consumption, beam reach, and pattern and 
control,” explains Johnson, who indicates 
the marketplace today is “enjoying greater 
LED lighting flexibility at a much lower 
cost.” 

Johnson also cites the advent of LED 
strip lighting, which can be mounted just 
about anywhere to illuminate truck com-
partments, as an important step for the 
promotion of safety and efficiency. Overall, 
though, he says smaller lamp packages are 
netting bigger light outputs, and he antici-
pates even more advances in the future.

“LED lamps can now be installed vir-
tually anywhere they are needed and this 
enhances every work truck’s productivity 
when operating in low-light conditions,” 
Johnson says.

Mark Yontz is a freelance writer from 
Urbandale, Iowa.

Hamsar work lights 
shine from the 
front bumper of a 
pickup truck.

Photo courtesy of 
Hamsar Diversco Inc.

The XWL-812 LED dual-intensity 
work light is a recent addition to 
the product line of Hamsar Diver-
sco Inc.
Photo courtesy of Hamsar Diversco Inc.

“With a service life of between 
30,000 and 50,000 hours for a LED 
work lamp, compared to just 150 to 
540 hours for a halogen lamp, there 
is no comparison.”

— Jason Repass,  
sales manager, Golight Inc.
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magine a service body — complete 
with crane, compressor, welder 
and other appurtenances — that 

you can swap with another body, such as a 
dump box, from the chassis of your truck.

The people at Reading Truck Body 
LLC and the Switch-N-Go division of 
Deist Industries Inc. did just that. They 
even brought a prototype to the 2016 Work 
Truck Show in Indianapolis.

“Imagine this body locked up with all 
the tools — no truck. It’s offsetting another 
body making you money,” said Omar Sand-
lin II, vice-president of Switch-N-Go, as he 
stood beside a prototype of a Reading Clas-
sic II service body mounted on a Switch-
N-Go detachable subframe.

“It’ll be locked up so that the operators 
can use their own vehicles to drive up to 
the job site,” Sandlin said. “So imagine you 
have one truck and you have 12 of these 
bodies all over town at different locations 
making money for you with your crew.”

Switch-N-Go brought the prototype to 
the Work Truck Show, March 1-4, to get 
some feedback from show attendees on the 
design. Among the suggestions was that for 
the Switch-N-Go application the service 
body wouldn’t need wheel-well cutouts 
because the frame mounts on a flatbed. So 
the companies will be looking at utilizing 
that wheel-well space for another use, such 

as a pass-through compartment for piping.
The Switch-N-Go system utilizes a 

winch, ranging in capacity from 9,000 to 
18,000 pounds, to load and unload the vari-
ous boxes from the chassis.

“So you have safe, ergonomic ground 
level loading at all times,” Sandlin said.

The service body prototype project 
came together after he approached “a dear 
old friend,” Andrew Schumacher, engineer-
ing manager at Reading, Sandlin said. The 
two had known each other when Schum-
acher was with Omaha Standard Palfinger, 
and they both served on the National Truck 
Equipment Association’s Lightweight 
Materials Technology Council, which 
Sandlin noted “I am fortunate enough to 
chair.”

Sandlin is also good friends with Craig 
Boham, Reading’s vice-president of sales 
and business development. Those relation-
ships “made it a no-brainer for us to part-
ner with Reading,” Sandlin said.

He also noted that Reading’s facility in 
Reading, Pa., is only about five hours away 
from the Switch-N-Go plant in Hadley, Pa. 
“So the design and prototyping process was 
efficient.”

In an article on the NTEA website, 
Bonham said Reading is “excited” to work 
with Switch-N-Go on the project.

“This system will greatly expand the 

flexibility for the general contractor,” Bon-
ham said.

Sandlin said it will also work for a ser-
vice body configured as a mechanics truck.

“If you have a platform and you want 
to put a work bench bumper on that, and 
you want to put a small crane in the corner 
of it, anything like that is doable,” Sandlin 
said. “A welder — absolutely.”

Detachable service body revealed

Omar Sandlin II, vice-president of sales 
and marketing with Diest Industries Inc., 
promotes the company’s Switch-N-Go 
service body prototype it has developed 
with Reading Truck Body LLC.
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CALL 877-OIL-VACS OR VISIT  
LUBEBUILDER.COM

WANT TO LEARN MORE? 

SAY GOODBYE TO PUMPS! 
Create a mobile fluid exchange system tailored to your needs. Vacuum 

technology is cleaner, faster, safer and easier to maintain. With Sage Oil 

Vac lube equipment, you will have the right size and right number of tanks 

engineered for the roughest environments. Your jobsite will become an efficient 

work space with the ability to operate and fill remotely from the ground.

SAVE TIME. REVOLUTIONIZE  
YOUR OPERATION.

Dealer association 
names three new  
board members

he Independent Equipment Dealers Association has added 
three new members to its board of directors, the associated 
announced recently.

The new directors are Brian Pokrajec of Peps Equipment based 
in San Jacinto, Calif.; Cori Peterson of Headwater Equipment 
Sales of Lethbridge, Alta., Canada; and Maxx Miller from Trophy 
Tractor of Grand Prairie, Texas, the association said in a news 
release.

The three were inducted into the board of directors Feb. 15 at 
the association’s annual meeting and expo in Orlando, Fla.

Board members serve for a maximum of two consecutive years 
“and are responsible for establishing industry best-practices and 
quality used equipment standards,” the release said.

Outgoing board members include Mark Pentz from Calvin 
Group Inc. in Windsor, Colo.; Jeff Miller from Trophy Tractor;, 
and Jim Seale of Prima International Trading in Fayetteville, N.Y. 
They each received an IEDA Leadership Award given annually to 
outgoing board members for their contributions to the association.

“Board members are ‘vetted’ just as members are, with a focus 
on recruiting individuals who will bring a fresh perspective and 
experience to our board,” the release quoted Kristen Williams, 
IEDA’s executive director.

Established in 2002, the IEDA “is an international non-profit 
trade association promoting participation, professionalism and 
advancement in the independent distribution of heavy equipment,” 
the release said. Membership is open only to independent deal-
ers who have been in business on their own for at least two years 
“and have established a reputation for integrity and ethical business 
practices.”
For more information, visit www.iedagroup.com.

N E W S

Brian Pokrajec

Cori Peterson

Maxx Miller

Truck body distributor turns 65
Indiana-based H&H Sales Company Inc., a manufacturer and distributor of 
custom service truck bodies and other equipment, is celebrating 65 years in 
business in 2016.

The company’s truck bodies include crane truck bodies and service bodies, 
as well as dump, platform and landscape bodies, and compressed and propane 
cylinder delivery truck bodies, said a news release announcing the anniversary.

Lynn Harlan founded the firm as H&H Equipment Company in 1951 with 
Lloyd J. Hawkins joining in 1959. The company reorganized as H&H Sales 
Company Inc. in 1991.

The current officers are John L. Hawkins, CEO; Phil M. Randall, president; 
Tom M. Hiser, vice-president of engineering; and Rex A. Yant, vice-president 
of operations.

H&H, based in Huntertown, Ind., has a Ford Motor Company authorized 
commercial pool account, is a Ford Quality Vehicle Modifier, and has NTEA 
Quality Member Verification Program status, the release noted.
For more about the company, visit www.hhsalescompany.com.

Kenworth Truck Company recently named its new Kenworth Parts Council.
The 2016 council is as follows: chairperson Jo Frost of Edmonton Kenworth, 

Leduc, Alta.; Cory Anderson, MHC Kenworth, Leawood, Kansas.; Paul Baker, 
Wallwork Kenworth, Fargo, N.D.; Samuel Letendre, Kenworth Maska, La Presenta-
tion, Que.; Lisa Nichols, Kenworth of Columbus, Hilliard, Ohio; Jeremy Thompson, 
Kenworth Northwest, SeaTac, Wash.; Jeff Weaver, Truckworx Kenworth, Birming-
ham, Ala.; Clayton Zuchotzki, GreatWest Kenworth, Calgary, Alta.; and Kenworth 
Dealer Council representative Tim Spurgeon, MHC Kenworth, Leawood, Kansas.

“Leading parts directors and managers from Kenworth dealerships in the United 
States and Canada serve on the council, which focuses on further enhancing parts 
quality and customer support for truck operators and fleets,” the company said in a 
news release.

Kenworth dealers offer genuine Kenworth proprietary parts as well as aftermar-
ket TRP parts.

A Paccar company, Kenworth is based in Kirland, Wash.
For more information, visit www.kenworth.com.

Truck maker appoints new parts council

T

http://www.iedagroup.com
http://www.hhsalescompany.com
http://www.kenworth.com
http://www.lubebuilder.com
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Spec My TruckBY  DA N  A N D E R S O N

F
ifty-seven year-old Larry Bryant of 
Troutville, Va., has turned wrenches 
for 40 years, worked for Excel Truck 

Group (formerly Virginia Truck Center) for 
the last 38 years and, “the last job I had work-
ing on gasoline engines was in 1977.” 

He specializes in roadside repairs to 
Mack and Freightliner trucks but can fix 
just about any brand of truck or trailer that’s 
stranded alongside a highway. He works from 
a 2014 Western Star chassis outfitted with a 
500-horsepower Detroit Diesel DD16 engine. 
A custom-designed Adkins service body 
equipped with a 10,000-pound capacity Auto 
Crane stretches the bumper-to-bumper length 
to 40 feet. A tidy 54-inch Western Star low-
roof sleeper is tucked between the cab and 
service body.

“I try not to use it very much, but when 
I’m 150 or 200 miles from home and the sun 
is starting to come up as I’m putting away my 
wrenches, it’s a good place to lie down and rest 
before I head for home,” Bryant says. 

Rather than use a PTO-powered hydraulic 
system, Bryant opted for a Miller EnPak slide-
in power system that rides in the front of his 
truck’s bed. The EnPak incorporates a rotary 
screw air compressor, hydraulic pump and 
generator in one unit, all powered by a three-
cylinder Kubota diesel engine.

“My truck engine burns around a gallon of 
fuel per hour when it’s idling,” he says. “The 
Kubota burns 3/10 of a gallon per hour. The 
EnPak runs the hydraulics for the crane, and 
I’ve got things wired and plumbed so I can run 
my A/C tools and air tools out the back of the 
truck.”

Ninety percent of Bryant’s work is road-
side repairs, so he outfitted his truck for the 
challenges of working within a few feet of 
traffic rushing past at 70 miles an hour. Three 
low-profile LED light bars top a custom rack 
behind the sleeper. Strobe lights are mounted 
on all four corners. Additional emergency lights 
have been considered, but were discouraged.

“I told one officer I was thinking about 
mounting a rack of blue lights on the truck 
because that seems to be the only lights (traf-
fic) will move over for,” says Bryant in his 
Virginia drawl. “He said I probably shouldn’t 
do that.”

Bryant’s truck’s massive service body with 
multiple side cabinets and optional toolboxes 
atop the cabinets gives him storage room that 
helps him work efficiently.

“When I want a 9/16-inch wrench I want 
to reach in and grab a 9/16-inch wrench, not 
dig through dozens of wrenches piled in a 
drawer,” he says. “When I want a specific air 

valve or alternator, I don’t want to have to pull 
out a dozen other boxes before I get to the 
one I want. I don’t like messing around. Road 
repairs have really changed, now that they’ve 
got better equipment to haul big trucks to the 
shop. We used to install rods and mains and 
pistons on the side of the road, but nowadays 
it’s more about fixing electronic stuff—low 
water sensors, alternators, bad wiring connec-
tors—things like that.”

Bryant says computer-related repairs are an 
increasing segment of his workload.

“I’ve got four laptops in my truck, loaded 
with everything from the old Mack engine 
manuals to new Cat and Cummins diagnostics, 
and can do credit cards and billing from the 
road if I have to,” he says. “More and more, all 
I have to do is load new software or do a forced 
re-gen (a process that forces the engine’s Tier 
IV exhaust system to self-clean itself ) or some-
thing like that to get a truck back on the road. 
I have to admit, sometimes I fix something and 
think, “Now, that’s pretty cool — I didn’t even 
have to get my hands dirty.”

Unlike many road warriors employed by 
dealerships, Bryant owns his own service truck 
and all the tools onboard. 

“It’s a big expense, owning my own truck, 
but I stay busy, it does a lot of work, and I 
make a decent living,” he says. “One of the nice 
things is that I don’t have to work in a shop 
very much. That’s fine by me. I’m not worth a 
darn in the shop. I guess I’m too independent. I 
enjoy being on my own and figuring things out. 
The big truck just makes it easier.”

Scott Witt, senior vice president with Excel 
Truck Group, says the unique service truck 
matches the unique tech who works from it.

“Larry will work in snow, rain, heat, or cold, 
go on any service call at any time of day or 
night, to get customers up and running again,” 
Witt says. “He and that truck are truly one of a 
kind. They are huge, huge assets to Excel Truck 
Group.”

A free-range mechanic
Some mechanics work best in the open air

“It’s a big expense, owning my 
own truck, but I stay busy, it 
does a lot of work, and I make 
a decent living. One of the nice 
things is that I don’t have to 
work in a shop very much. That’s 
fine by me.”

— Larry Bryant, Excel Truck Group, 
Troutville, Va.

Dan Anderson is a part-time freelance writer and full-time heavy equipment mechanic with more  
than 20 years of experience working out of service trucks. He is based in Bouton, Iowa.

The 2014 Western Star 
chassis is outfitted with 
a 500-horsepower Detroit 
Diesel DD16 engine.

Photos by Tom Cerul

A 54-inch low-roof sleeper is tucked between 
the cab and the custom-designed Adkins ser-
vice body of Larry Bryant’s truck.

Western Star cab provides plenty of space.

Larry Bryant specializes in roadside repairs to 
Mack and Freightliner trucks.

Bryant checks out three of the four laptops in his 
sleeper cab.

Hoses ready for action.
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We’re always looking for service/mechanic truck owners, operators and mechanics to tell  
us about their vehicles and how they use them.

If you’d like your truck featured in a future Spec My Truck column, send an email to  
editor@servicetruckmagazine.com, with the subject line, “Spec My Truck.” Just tell us a  
little bit about the truck. And include a phone number and the best time to reach you.

Tell us about 
your truck

Tanks tuck nicely into compartment. The chain selection is carefully organized. Miller Maxstar 200 welder enables conve-
nient repairs.

Drawers enable Bryant to find the right parts with ease.

10,000-pound capacity Auto Crane stretches the bum-
per-to-bumper length to 40 feet.

Strobe lights are mounted on all four corners.

Belts come in handy for roadside repairs.

Multiple side 
cabinets and 
optional  
toolboxes atop 
the cabinets 
offer efficient 
storage.

Miller EnPak 
slide-in power 
system rides 
in the front of 
the truck bed.

Vise is 
positioned 
near crane 
controls.

Water hose 
is clearly 
marked.

mailto:editor@servicetruckmagazine.com
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he annual Work Truck Show in Indianapolis this 
March was a great success, according to dozens of 
exhibitors and attendees who spoke with Service 

Truck Magazine during the show.
Brett Collins, president of Venco Venturo Industries 

LLC, summed up the consensus opinion as well as any-
body when she said that “every year we say the same thing: 
that was our best show ever.”

His grandfather, Art Collins, was a founder of the dis-
tributors’ association that eventually became the National 
Truck Equipment Association, which produces the Work 
Truck Show, Collins said. Venco Venturo has been attend-
ing the show and its predecessor versions for about half a 
century.

“I sat on the NTEA board of trustees for five years, so 
I’m very intimately involved with the NTEA, a great trade 
association,” Collins said. “I challenge any other industry to 
have a trade association and a trade show this good.”

The 2016 version of the show, held March 1-4 at the 
Indianapolis Convention Center, drew record attendance 
of 11,905, the NTEA announced the following week. That 
broke the previous attendance record of 11,005 set in 2015.

Steve Carey, executive director of the NTEA, said in 
mid March that the organization was still going through 
visitors surveys of the show. However, he was able to 
conclude that there was a “pretty good jump” this year in 
professional attendance, “which is the people that are there 
that aren’t affiliated with the exhibiting companies.” They 
include fleet managers, truck buyers, truck dealers, and the 
distributor and upfitter communities.

“We think when we get through the data we’re going 
to see pretty good unilateral increases across all of those 
groups right now,” Carey added.

An “outstanding” event, distributor says

The show was “outstanding,” said Bob Hews, president 
of Hews Company LLC, whose company is a distributor 
for various service body makers, including Maintainer Cor-
poration of Iowa Inc., and Reading Truck Body LLC.

“It’s really a great place to get a sense of what direc-
tion the industry is heading and what products are on the 
forefront,” said Hews, whose company is based in Portland, 
Maine, and serves New England and the mid-Atlantic 
states. “Obviously if you’ve been here for 40 plus years 
you’ve got some old-timers you like to catch up with and 
see what’s going.”

Hews has been attending the shows since “the old days” 
when they called them “fun shows” that moved to a dif-
ferent locale — Las Vegas, Houston, or Orlando — from 
one year to the next. “But this is a great place,” Hews said. 
“This is really a work truck show.”

Peter Gagliardi of Control Products inc. of East Han-
nover, N.J., said he noticed more exhibitors this year than 
in past years when he has attended the show. “And a lot of 
new exhibitors that I’m interested in.”

His company manufactures electrical controls for trucks 
as well as hydraulic controls. “And we want to see what’s 
new in the industry.”

He didn’t attend the show last year but was at the 2013 
event. “And that was an excellent show so I’m back again.”

More fleet managers noticed

Jason Wood, a sales engineer with  Adrian Steel, said 
the show provides an opportunity for face-to-face meetings 
with people he usually only communicates with by phone.

“So it’s always good to come here, see some new prod-
ucts, and show off our new products,” said Wood, whose 

company manufactures shelv-
ings for vans, and upfits com-
mercial vans.

“We pretty much do any-
thing in a van. If you want it, 
we probably can do it,” said Wood, who was attending his 
third work Truck Show.

Carla Anglin, vice-president of sales and marketing for 
BrandFX Body, said she encountered more fleet managers 
at the show this time around, a trend that she has noticed 
in recent years.

“And I’m glad,” said Anglin, whose company is based 
in Fort Worth, Texas. “It’s a welcome change. The show is 
evolving into including more of the fleet decision-makers. 
It used to be more of a distributor show for us.”

Carey said that increasing participation from those 
decision makers is something show organizers have been 
working on in recent years.

“We believe that the event is really for the industry in 
the entire value chain,” Carey said. As a result, the show 
has been bringing together buyers, distributors, leas-
ing companies and even big commercial dealers “because 
they’re all partners and they’re all inter-related in how 
these trucks get built and come to market.”

Quality trumps quantity

Not everyone was convinced that attendance at the 
show was up. A few attendees even said, without wanting 
to attach their names to the comments, that show organiz-
ers almost always say there’s record attendance. One time 
they didn’t, though, was in 2014 when the show’s dates 
conflicted with the triennial ConExpo-Con/Agg trade 
show in Las Vegas.

Shane Erickson, sales/marketing manager and dealer 
development for Valley Industries LLC of Hastings, Neb., 
said he didn’t think that attendance was up, “but we’ve had 
quality attendance.”

“The guys who are coming down to see us, they’re not 
just coming around to see what we build,” said Erickson, 
whose company makes LubeMate and FuelMate lube 
skids. “They already know what we build. They have a need 
for it and so they’re looking for us to talk to us (and) to see 
what we need to do to go forward with building them a 
custom unit.”

S H O W  W R A P

Annual Work Truck Show
just keeps getting better

Attendees tend to agree that show traffic was of high qualilty this year

Steve Carey Olgher Reverberi, president 
of Next Hydraulics, talks with 
Mark Zawadzki of Buffalo, 
N.Y.-based Del Hydraulics Inc., 
which is a dealer for Next prod-
ucts.

T Robb Hayes, general manager, and sales rep Shane Erickson, work 
the booth of Valley Industries, makers of LubeMate and FuelMate 
skid packages.

http://www.perfectionequipment.com
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Ray Hessil, speciality vehicle product line manager with 
CTech Manufacturing, said his company’s booth experi-
enced a lot of foot traffic, which has typically been the case.

“The show is great. It’s always a good show for us,” 
said Hessil, whose company has taken part in the event for 
about a dozen years.

“When we get the neighbours saying, ‘Boy how come 
all the people are by your booth? and not by our booth,’ it 
says a lot about our product,” Hessil added.

Cesar Paredes, regional sales manager with ASM Sen-
sors Inc. of Elmhurst, Ill., attended the show for the first 
time and was impressed.

“There is a lot of good companies and a lot of trucks 
and a lot of new technologies that I hadn’t seen before,” 
Paredes said during a visit to the Auto Crane booth.

Ian Phillips, a design engineer with Auto Crane, was 
also attending the show for the first time, although his 
company has been a member of the NTEA for about 40 
years.

“It just keeps getting better, a really good turnout,” 
Phillips said, adding that “we see a lot of suppliers and 
competitors as well but also potential vendors, new part-
nerships and things like that.”

First-timers impressed

Also attending the show for the first time was Jon Zaitz 
of Double J Services LLC in Seymour Wisc., about 15 
minutes from Green Bay.

“I think it’s a great show, a lot of information and a lot 
of technology,” Zaitz said. “It’s nice to get out of the house 
and take a vacation.”

For Zaitz, who has three service trucks in his fleet, it 
was much more than a holiday. He was there to gather 
information on how to make his trucks more efficient, 
although he also had some advice for truck makers and 
upfitters. “There’s a lot of manufacturers it sometimes 
doesn’t seem like they take guys that work out of them 
every day and walk ’em around a truck,” said Zaitz, who 
repairs and services heavy equipment such Caterpillar and 
Cummins machines, or anything else that moves dirt.

Among his trucks is a 1999 Freightliner FL60 with a 
Knapheide body and 6,000-pound capacity Iowa Mold 

Peter Gagliardi of Control Products inc., which makes controls for 
switching mechanisms on cranes and other devices, checks out the 
specs of a Tiger crane at the Service Truck International booth.

Don Deneweth (left), Adam Gregory, and Jason Wood (right) of 
Adrian Steel talk with Ryan Colvin (second from right) of Cargo-
Glide about the company’s sliding truck bed.

continued on page 20
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Tooling crane. “Freightliner is an easy truck to find; they’re 
cheaper to find; you can spec ’em out; parts are readily 
available; so it’s a convenient truck,” Zaitz said.

Pam Kaplan of Truck Builders of Connecticut, based in 
Terryville, came to the show to learn about service bodies 
because her job is going to be selling them.

“It’s fun. You learn a lot,” she said as her significant 
other and company owner, Kim Pelletier, got down on the 
floor to check out the underside of a service truck at the 
Caseco Manufacturing Inc. stand that he was looking to 
buy for a customer.

Show generates many ideas

“It’s been excellent this year,” said marketing manager 
Andy Price at the Altec Inc. booth. “Traffic was very good. 
We had some new product in the booth which helped to 
draw in potential customers. And we found their interest 
in the products we have here to be very good and expect 
some very good leads to follow up after the show.”

Among those new products were Altec’s “newly 
advanced” fiberglass service and utility bodies that the 
company announced at the show.

George Mayhew, who works with Verizon Communi-
cations out of Westminster, Md., said the show “generates 
a lot of ideas” for him.

“You see some of this equipment, how somebody else 
puts together a vehicle and you start thinking how that 
might work in your application or something close to it,” 
Mayhew said as he stopped by the stand of Vanair Manu-
facturing Inc. “It’s an essential show.”

Verizon has a fleet of about 26,000 vehicles and a small 
fleet of service trucks that work in remote locations or to 
perform light maintenance in parking locations away from 
company garages.

“So we’re just replacing some older fleet service trucks,” 
Mayhew said. “And things change so we’re just kind of 
looking at how we want to spec out these new trucks with 
what equipment we’re going to put on them.”

For Mayhew, the Work Truck Show is a chance for him 
to meet with existing vendors to go over current and future 
projects. “And it’s a chance to see new products from a 
multitude of vendors that we may not have dealt with ever 
before,” Mayhew said.

Pre-show promotion proves benefical

Aaron Sage, CEO of Sage Oil Vac, said his company 
was back at the show after a two-year hiatus. Sage had 
skipped the show in 2014 in favor of ConExpo and then 

wasn’t able to secure a spot for the 2015 show because of a 
long wait list.

“The show’s been really good,” Sage said. “We’ve seen 
a lot of potential distributors, some very good interest 
from all through Canada up into the Northeast. I think 
it’s going to be a good show, a lot of opportunities, a lot of 
lube equipment is being distributed out there and quoted 
right now, so there’s a lot of good opportunities.”

Sage attributes that success to pre-show planning 
and promotion that focused on making connections with 
potential distributors.

“In years past, we didn’t do as much pre-show promo-
tion as we’ve done this year,” Sage said. “So I think it’s bet-
ter because we’ve really been trying to key on distribution, 
finding good partners.”

John Dennehy, vice-president of marketing and com-
munications for Ontario-based Espar Products Inc., said 
the show was a great opportunity for his company to pro-
mote its lines of German-made Eberspächer vehicle heat-
ers.

“So we’re enjoying the show,” said Dennehy, whose 
company has been an associate member of the NTEA for 
five years. “We’ve had some great traffic both from the 
fleet side but also from the government sector side. We’re 
manufacturing a product that reduces idling so it’s a good 
place to be.”

At a previous show, the Eberspächer booth was in a 
larger, 20 feet by 20 feet space, and in a higher traffic area. 
However, the company gave up the rights to that larger 
space and settled for 10 feet by 10 feet booth near the cor-
ner of one two the exhibition halls. “Even that being said, 
the traffic’s been pretty decent,” said Dennehy, who drove 
up the night before from a show the Technical Mainte-
nance Council of the American Trucking Association was 
hosting in Nashville.

It’s the place to be

Jeff Steer, sales manager at Goodall Mfg., also attended 
the TMC show before flying into Indianapolis for the 
Work Truck Show.

“This is the place to come for people who are build-
ing service trucks,” said Steer, whose company’s products 
include 38 models of Start-All engine starting systems. 
“This is the show. We come every year supporting it and 
we get a lot of our customers come here to see us. We have 
our rep meeting here.”

Trucking consultant Dave Schaller also came to the 
Work Truck Show from TMC, where he staffed a booth 

http://www.venturo.com
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on behalf of the North American Council 
for Freight Efficiency, one of his various 
roles.

“Since I am wearing a lot of different 
hats, it’s fun because I’m talking to lighting 
folks, I’m talking to fuel-efficiency folks,” 
Schaller said. “I can’t even mention some of 
the others. So it’s very diverse.”

Schaller was conflicted, though, about 
whether he prefers staffing a booth to wan-
dering around a show.

“I enjoy the opportunity to stand there 
and engage folks and try to help them out. 
It’s a pretty cool situation,” Schaller said. 

And then he explained, for example, 
how a company struggling with high-fuel 
costs and idle reduction can obtain a coun-
cil paper on idle reduction.

Of course, with low fuel prices of late, 

Schaller is noticing that fuel-efficiency isn’t 
the concern it was just a year ago.

“Two bucks a gallon’s not bad right now, 
right? What’s it going to be in 10 years 
when you’re getting rid of that truck? Five? 
If between years five and 10, we’ve had an 
earthquake, a volcano, the Middle East for 
some reason there’s not peace there and we 
run into problems again, are you going to 
be in trouble with the way you’re speccing a 
truck?” Schaller said.

Attendees come from near and far

According to the NTEA, attendees at 
the show came from 19 countries, all 50 
U.S. states, and eight of the 10 Canadian 
provinces.

Among the Canadian exhibitors was 
Kevin Lanthier, sales coordinator with 
Ontario-based Pride Bodies Ltd. The show 
was “phenomenal,” he said.

“We’ve had a lot more traffic this year 
than we’ve had in recent years,” Lanthier 
said. “We were a little more concerned 
because of being in the corner. But you 
know what? I don’t know what the differ-

ence is. It seems a lot busier.”
He credited the efforts of Pride’s U.S. 

sales manager, Andy deLivron, with drum-
ming up interest by sending out email 
blasts to potential customers in advance of 
the show.

“We’ve really got a lot of more end-
users this year, the decision makers,” Lath-
ier said. The company has also had visits 
from potential distributors, he added.

The weak Canadian dollar has also ben-
efited manufacturers on the Canadian side 
of the border, such as Pride. “But cracking 
that market’s difficult because if you’re not 
on the ground in the United States, it’s 
another hurdle to get past,” Lanthier said, 
adding that “we’re all North Americans. 
Canadian built’s just as strong and just as 
good as any American-built product.”

Albert Ribeiro, sales 
and marketing manager for 
Wilcox Bodies Ltd., said the 
low Canadian dollar has also 
been boon for his Ontario-
based company. “That’s what 
we’re here for is to get some 
new distributors going and 
get some of those U.S. dol-
lars,” Ribeiro said adding 
that “we have a little bit of 
homework to do after the 
show and follow up on all 
the interest.”

Show close to home for 
this exhibitor

Andrew Van Vlymen, 
president of Van’s Electri-

cal Systems, didn’t have far to come to take 
part in the show. His company is based 
only about two miles from the convention 
center.

“It is a good show for us because what 
we specialize in are the people that either 
build the truck bodies here that are at the 
show or working on the vehicles,” said Van 
Vlymen, whose company is a distributor for 
electrical components from companies like 
Cole Hersee, Bosch, and CRC. “So that’s 
exactly the market that we’re looking for.”

Van Vlymen’s father, Marvin, founded 
the company in 1958. It has been an 
NTEA member since 2003 and has attend-
ed about 15 Work Truck Shows in a row.

Despite being with an Indianapolis 
company, Van Vlymen doesn’t get asked 
for advice on city restaurants. But he does 
receive a lot of inquiries from customers.

“Normally we’re known as problem 
solvers,” Van Vlymen said. “And so you tell 
us what you’re doing with that new body 
that you’re upfitting and we’ll be able to 
provide the correct parts to do that.”

Andy Price of Altec Inc. promotes the com-
pany’s fiberglass truck-bed insert.

Aaron Sage, president of Sage Oil Vac Inc., talks 
with Doug Charbeneau and Ford Hall of STE Inc. of 
Almont, Mich., at the Sage Oil Vac booth.

Impressions of the 
Work Truck Show

“It’s always good to see some people 
and lot of interesting new stuff and get 
in touch with people. So it’s definitely a 
good place to be.”

— Torsten Gruenzig, vice-president of sales  
and international development for fleet  

management, Lojack Corporation

“We have a lot of clientele here. Our dis-
tributors are everywhere here. They come 
in and visit with us, and they want to see 
the products.”

— Mark Zawadzki, general manager,  
Del Hydraulics Inc.

“We’ve had a lot of really great people 
stopping by our booth and are interested 
in our products.”

— Denise Watkins, west coast regional  
manager of commercial sales, Snug Top

“It’s been a good show. This 
is always a good show for us. 
Not overly busy but a lot of 
our good customers are ex-
hibitors here and we certainly 
like to come to support them 
as well as talk to the end us-
ers of the products.”

— Rex Larkin, vice-president  
of sales and marketing, Reelcraft 

Industries Inc.

Cesar Paredes (left) of ASM Sensors Inc. and Ian Phillips, a design 
engineer with Auto Crane, take a close look at a service truck crane 
at the Auto Crane booth.
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Seen at the Show
The 2016 Work Truck Show drew a record attendance of 
11,905 people to the Indianapolis Convention Center in 
early March.

On this page is a sampling of scenes from the show.

Publisher Tom Henry (left) 
and sales manager Nick 
Moss get ready for the 
crowds at the 2016 Work 
Truck Show.

Larry McAuliffe, automotive sales rep with 
Whelen Engineering Co. Inc., vacuums the 
carpet in preparation for opening day traffic at 
the 2016 Work Truck Show in Indianapolis.

Senior mechanical 
engineer Kelly Mally 

(left) sales rep Al 
Creekmore get ready 

to staff the RKI Com-
mercial Truck Grade 
Equipment booth at 

the Work Truck Show.

Jim Hunt, technical sales engineer with On-
Hand Adhesives Inc., uses a torch to prepare a 
stainless-steel nozzle for applying hot-melted 
adhesive.

President Brad Cox (left) and Coxreels employees 
Denis Bleile and Jerry Medley (right) spruce up 
their booth before the show opens.

A pair of Rosie the Riveters 
— Kelsey Scott (left) and 
Jamie Thomas — prepare to 
answer, “We can do it!” to 
show goers seeking assis-
tance.

Allen Freeman, attending the show in his role with the Oklahoma 
Fire & Rescue volunteer fire department, takes a phone photo of a 
pump system on the deck of a Scott Bodies and Hoists fire service 
body.

The gang from Stellar Industries Inc. get ready to 
work the show.

Chicago-area residents Jerry Roberts (left) of 
J.S.R. Enterprises Inc., Karen Sutton of Sutton 
Ford Inc., Michael E. Miller of Sutton Ford Inc., 
and Sharon Roberts of J.S. Enterprises meet 
with Greg Sunila, a regional sales rep for Kna-
pheide out of Milwaukee at Knapheide’s stand.

Brian Heffron, national sales manager 
of work truck bodies and lifting sys-
tems, and Jimmi Brown, vice-president 
of commercial products, both with 
Omaha Standard Palfinger, chat with 
Peter Hansen, president and CEO of 
Tway Lifting Products, at the Palfinger 
stand.

Matthew Good, business process manager with 
Reading Truck Body LLC, checks out the Redi-
Gate on a Classic II all-aluminum service body.

Jimmy Taylor, sales and marketing rep, and Josh Lambert, 
manufacturing foreman, check out the Taylor Truck and 
Lube 4417 fuel and lube truck on display.

Carl Murphy, a national sales rep based in Nanai-
mo, B.C., talks to show attendees about the Boss 
MechanX+ compressor-generator units.

Matt Garbarino, marketing manager of Cincin-
nati Incorporated, uses a 3D-printed kayak to 
touts the company’s capabilities.

Aly Winks, marketing communications special-
ist, and Todd Gilbert, vice-president of product 
development, hold a press conference for VMAC 
Vehicle Mounted Air Compressors about the 
company’s new rotary screw compressor.

Todd Hannum (left) and Mike Heffron 
of Auto Crane talk with Joe King of 
Ingram Equipment Co. LLC of Pelham, 
Ala., at the Auto Crane stand.

Lee Hurlbert and Bruce Helmeid of 
Dakota Bodies chat with Rick Elling-
sworth of Utility Truck Equipment Inc. 
of Circleville, Ohio.
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n invisible partition was the clear winner of the Prod-
uct Innovation Award competition at the annual Work 
Truck Show in Indianapolis this March.

Ranger Design Inc.’s Max View safety partition won the 
honor from a field of 113 innovative products displayed at the 
show.

The top of the partition is “molded out of clear ther-
moformed ABS and polycarbonate” and fits snugly on Ford 
Transit Connect, Ram ProMaster City, and Mercedes-Benz 
Metris cargo vans, said a news release from show organizers 
the National Truck Equipment Association in announcing the 
award.

“Innovation is a part of our business strategy, and continu-
ous feedback from our distributor network helped guide us 

in our design of the Max View partition,” the release quoted 
Steve Milizia, regional sales manager for Ranger Design, which 
has factories in Rochester, N.Y., and Montreal, Que. “We are 
extremely proud to be recognized for developing a product that 
helps satisfy what the industry is seeking — more efficiency 
and comfort in the performance of their everyday tasks.”

According to Ranger, the partition’s clear top makes a small 
van’s cab “feel more spacious” the partition’s 180-degree rear 
visibility reduces blinds spots. The contours of the partition, 
meanwhile, allow full seat travel and maximize cargo space. 
And its rattle-free design “reduces noise and fatigue.”
For more information about the Max View partition, 
visit http://rangerdesign.com.

Steve Milizia of Ranger Design Inc. talks about the company’s Max View safety partition, 
which won the Work Truck Show Product Innovation Award for 2016.

Milizia sits on the cab side of the award-winning Max View partition.

Clear winner 
chosen at Work 
Truck Show

A

http://rangerdesign.com
http://www.americaneagleacc.com/info
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Business looks bright, 
industry insiders say

espite persistent 
media reports about 
a shaky U.S. econo-

my, the service truck indus-
try in North is humming 
along just fine, according 
to interviews with industry 
insiders at the recent annual 
Work Truck Show in India-
napolis.

“I think we’re doing 
pretty good,” said Brett 
Collins, president of Venco 
Venturo Industries LLC, 
which is based in Cincin-
nati, Ohio. “If you look at 
the world economies, you 
look at the United States 
economy, we’re at the top 
right now.”

Collins said his company has experienced 45 per cent growth in the last two and half 
years.

“For the companies that are focused and targeted on the capital goods industry, there’s 
a lot of good business out there, and it’s not just in trucks,” Collins said. “So try not to 
watch CBS, NBC, ABC, CNN, or Fox, right.”

Bob Hews, president of Hews Company LLC, said that “2015 was really a pretty good 
year for pretty much almost everybody in the industry.”

He speaks as someone well-connected with industry players. His company, based in 
Portland, Maine, is a distributor for service truck manufacturers like Reading Truck Body 
LLC, and Maintainer Corporation of Iowa Inc.

“Right now you’ve got some head winds with the oil market and energy and elections 
and people are little bit, not unsettled but cautious,” Hews said. “But still there’s a demand 
out there and there’s still a need for trucks. And we’re concerned about availability of some 
models.”

His sense of late is that supply has been getting ahead of the demand for a brief period 
when last year the opposite was the case.

At the Altec Industries booth, market manager Andy Price said, in general he 
agreed that the economy is showing more positive signs than negative ones.

“Hot spots right now are definitely the utility industry in general,” Price said, 
adding that “oil and gas has definitely dropped off a little bit right now.”

Bob Hews, president of equipment distributor Hews Co. LLC, stops 
by the Maintainer Corporation of Iowa Inc. stand at the 2016 Work 
Truck Show in Indianapolis.

Next Work Truck Show
takes place in mid March

he Work Truck Show will 
return to Indianapolis a 
couple of weeks later next 

year than it did in 2016.
Aside from increasing the 

chance of more springlike condi-
tions, the later dates of March 
14-17 will avoid a conflict with the 
triennial ConExpo-Con/Agg show 
in Las Vegas, which happens March 
7-11, 2017.

Steve Carey, executive director 
of the National Truck Equipment 
Association, said the NTEA, which 
produces the Work Truck Show, was able to work with the City of Indianapolis 
and with the Association of Equipment Manufactures, which puts on ConExpo, to 
resolve the conflict for next year. “Which we’re very happy about and AEM is very 
happy about,” Carey said.

The 2017 Work Truck Show is already sold out for exhibit space, despite 
expanding the exhibition area to the maximum that the Indianapolis Convention 
Center allows. The NTEA, which has held the annual show in Indianapolis since 
2011, is looking to keep the show in Indianapolis the next couple years, although 
Carey couldn’t be too specific about the dates.

“The city seems to work on a lot of levels for the event,” Carey said. “People 
like it. It’s easy to get to and they like the connectivity. It seems to work out pretty 
well.”

The show in something resembling its present form dates back to 2000, 
although the NTEA, which was founded in 1964, held annual general meetings in 
its earlier years.

Earlier this century, the Work Truck Show alternated among several 
cities, including Atlanta, Baltimore, Orlando, St. Louis, Chicago, and India-
napolis, which also hosted the event in 2005 and 2007.

The Knapheide Manufacturing Company unveils its 
new look at The Work Truck Show 2016.   NTEA photo

Green Award proves to be a JEMS
Altec Inc.’s trademarked JEMS 4 series 
hybrid-electric system won the Green 
Award at the annual Work Truck Show 
in Indianapolis this March.

JEMS stands for jobsite energy man-
agement system. The updated JEMS 4 
is an integrated plug-in that “uses stored 
electrical energy to power the aerial 
device, tools, accessories, exportable 
power, and engine-off cabin heating and 
cooling,” said a news release from the 
National Truck Equipment Association, 
which produces the Work Truck Show.

The lithium-ion energy-powered 
unit features an on-demand electrified 
power take-off, or ePTO, for hydraulic 
power. This enables quiet operation 
of bucket units “without the truck engine running, which is an advantage in urban 
areas,” the release said.

A panel of truck fleet managers and trade media editors select the Green Award 
to recognize the product at the show that “best improves work truck fuel utilization.”

Altec’s compact JEMS 4 is equipped with the company’s idle mitigation system 
so that when a vehicle is parked it transitions automatically from engine to JEMS 
power.

“Altec is very pleased and honored to be recognized with the Green Award for 
this environmentally smart product,” the release quoted Mark Greer, market manager 
for Altec, which is based in Birmingham, Ala., and has 25 service centers throughout 
the U.S. and Canada. “We have worked hard to develop solutions our utility cus-
tomers need to help meet their work practices and sustainability goals. JEMS 
products can also be applied to work trucks serving a variety of industries.”
For more information, visit www.altec.com.

William Callis, senior account manager of tele-
communications with Altec Inc., receives the 
Green Award from NTEA executive director Steve 
Carey for Altec’s JEMS 4 Series jobsite energy 
management system.

D T

mailto:rlh@autoint.com
http://www.valugard.net
http://www.altec.com
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effect, the industry was required to provide 
education and to ensure there was infra-
structure for DEF delivery. As far as he is 
concerned, both were addressed at the time.

“If people are having concerns, or if 
there’s a feeling about efficiency challenges, 
we want to address those,” Bretell says. 
“Not just Cummins, but the entire industry. 
The value of DEF and SCR systems and 
the benefits that they provide are there. 
We went the route of SCR because of the 
tremendous reduction in emissions that was 
possible as well as the improvements in fuel 
economy.”

Why can’t I just have an ordinary 
truck?

That value in fuel economy is especially 
important to companies with very large 
fleets, such as Ryder or Penske. For fleets 
numbering in the hundreds or thousands 
of vehicles, even a minor increase in fuel 
economy is a very big deal. Bretell admits, 
however, that those benefits are not nearly 
as important for smaller operations.

“If I was an owner/operator, I’d probably 
be thinking about it differently,” Bretell 

says. “I’d probably be thinking, ‘Why can’t I 
just have an ordinary truck?’”

Cummins Filtration, a wholly owned 
subsidiary of power products giant Cum-
mins Inc., makes it clear to customers that 
DEF must be stored above its 12 degrees 
Fahrenheit freezing point. The com-
pany also offer a variety of temperature-
controlled tanks with heating systems to 

keep the fluid warm in the winter and air 
conditioning systems to keep it cool in the 
summer.

Kenny Williams, DEF equipment spe-
cialist with the Mansfield Oil Company, 
says cross-contamination is definitely the 
biggest problem. However, Williams is 
quick to point out that many of the issues 
he hears people mention are because of 
poor customer education.

“Someone said to me that if the tote 
freezes that the DEF has gone bad and 
needs to be replaced but it doesn’t,” Wil-
liams says. “It’s kind of like a hypochon-
driac – people start looking for little things 
that add up. I see that every day: ‘my noz-
zles not working, the pumps not working, 
there’s something wrong with the system.’ 
Not necessarily.”

Human error often blamed for  
contamination

Another common issue Williams has 
heard raised is the potential that crystal-
ized DEF residue could cause contamina-
tion problems, but he says that is extremely 
unlikely — dried out DEF crystals will 
return to fluid form if placed into liquid 
DEF.

“The contamination problems that I’ve 
seen and heard of have been human error,” 
says Williams.

Thunder Creek Equipment produces 
equipment designed for getting DEF from 
the supplier to the users. Jean Van Wyk, 
creative lead for Thunder Creek, says that 
the company’s primary concern is in pre-
serving the purity of the fluid from con-
tamination.

“The ISO (International Organization 
for Standardization) standards for DEF 
outlined a number of common elements 
and as little as a 10th of a teaspoon of 
many of those elements will contaminate a 
5,000 gallon tanker and bring it off spec,” 
Van Wyk says. “That’s one thing we cer-
tainly see. Users putting DEF in a jug and 
bringing it into the field can wreak havoc 
on an SCR system.”

The ISO standard allows for an open 
loop system, Van Wyk says. But the pro-
tocol for cleaning the systems to maintain 
their purity is impractical for an off-road 
environment. Thunder Creek’s closed-loop 
systems offer a two-in-one pump, which 
uses the same pump to load and dispense 
fluid, thus minimizing the potential for 
contamination.

As for new technologies — systems and 
techniques that may make DEF systems 
easier for the end users — the manufactur-
ers are keeping mum about any they might 
be working on. This could simply reflect a 
desire to protect the intellectual property 
rights of anything being developed. How-
ever, Tommy Theriault, Canadian regional 
manager for Yara International, says that 
there isn’t all that much that can be done.

No technical miracles anticipated
“There’s nothing new coming on in the 

near future to replace the technology or to 
have a product that won’t freeze,” Theriault 
says. “They can’t have anything in the sys-
tem, it’s just DEF. Anything they could add 
to it will contaminate it and create SCR 
problems.”

That is why attempts to lower DEF’s 
freezing point through an additive such as 

anti-freeze would be a fruitless endeavour, 
Bretell says. DEF fluid consists of 32.5 per 
cent urea and 67.5 per cent purified water 
for two very specific reasons.

“It gives us the lowest possible freezing 
point,” Bretell says. “If we change that con-
centration on either side the freezing point 
goes up. Also, at that ratio, both the urea 
and the water freeze and thaw at exactly 
the same rate. Even if we just have a little 
bit of DEF thawed, it’s exactly the same 
ratio.”

The way Bretell sees them, the problems 
aren’t mechanical or vehicular challenges, 
but “an educational opportunity.”

Regardless, all companies that use diesel 
engines must now be aware of the potential 
issues and ensure that operators are prop-
erly educated in DEF usage.

“You’ve got to have DEF and a lot of 
these companies are starting to realize it,” 
Williams says. “It’s one of those things that 
since the government have their hand in it, 
it’s not going away. It’s growing exponen-
tially and it’s going to reach every market 
that’s out there.”

Matt Jones is a freelance writer 
based in Fredericton, N.B.

Fleetguard tote holds 275 gallons of diesel exhaust 
fluid endorsed by engine maker Cummins.
Photo courtesy of Cummins Filtration Inc.Bigger fleets more likely to reap 

benefits of DEF continued from cover

“The value of DEF and SCR sys-
tems and the benefits that they 
provide are there. We went the 
route of SCR because of the tre-
mendous reduction in emissions 
that was possible as well as the 
improvements in fuel economy.”
 
— Russ Bretell, manager of edu-
cation, Cummins Filtration Inc.

“There’s nothing new coming on 
in the near future to replace the 
technology or to have a product 
that won’t freeze. They can’t 
have anything in the system, 
it’s just DEF. Anything they 
could add to it will contaminate 
it and create SCR problems.”

— Tommy Theriault,  
Canadian regional manager, 

Yara International

http://www.dri-dek.com
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Pressure Wash Packages

Branch Offices 
CALGARY 403-263-7207
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Calgary, AB T2C 4V3
Fax: 403-463-7206

EDMONTON 780-430-9359
6707-75 Street N.W
Edmonton, AB T6B 3E3
Fax: 780-437-0550

GRAND PRAIRIE 780-539-9939
11307-98 Avenue
Grand Prairie, AB T8V 5A5
Fax: 780-539-9907

LEDUC 780-980-9294
3813-82 Avenue
Leduc, AB T6E 0K2
Fax: 780-990-9204

BURNABY, BC 604-434-2188
Burnaby, BC Fax: 604-434-2198

BRANDON 204-728-9303
622 Richmond Ave, East
Brandon, MB R7A 7G8
Fax: 204-728-9305

SASKATOON 306-242-6622
610A - 51 Street East
Saskatoon, SK
Fax: 306-934-8204

Head Office 
RED DEER 403-347-9770 7018 Johnstone Drive Red Deer, AB T4P 3Y6 
Fax 403-343-7922

TOLL FREE: 1-888-430-9359
www.pumpsandpressure.com

7’x14’ 2015 CJAY Tandem Axle Cargo Trailer
Hydrotek Pressure Washer 
5.5GPM @ 3500PSI
Steam 2.5GPM @ 300PSI
Limit Switch install on roof latch
Water Tank 630 Gallons
Glycol Tank 7 Gallons
Cox Hose reel with 200 ft. Hose
Complete with Wash & Steam Wand
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prototype crane designed by 
Venco Venturo Industries 
LLC for European-style 

vans made its debut at the Work 
Truck Show.

“This is a total prototype,” Venco 
Venturo Brett Collins said during 
the show, which took place March 
1-4 in Indianapolis. “But given the 
reaction that we had just in a day 
and half I can tell you this is going 
to be going into production very, 
very shortly.”

Collins, whose company is based 
in Cincinnati, said this is the first 
time Venco Venturo has brought 
a “pure concept” to the show. “We 
usually bring marketable products 
with sale prices and we’re ready to 
take orders, and it’s all done. And 
this time we’re like, let’s just bring 
a concept and see how this thing 
works and test the market.”

He noted that European-style 
vans are cutting into a lot of tradi-
tional businesses for service bodies 
and cranes bodies.

“They’re been selling this truck 
(van) in Europe for 30 years and 
they’ve got all kinds of different applica-
tions for it,” Collins said. “When we were 

looking at this idea that is what we looked 
at: Europe. How are they using these thing 
in Europe. And there’s so many markets. 
We’re just starting to scratch the surface.”

A main feature of the new crane is that 
it has a horizontally articulating boom. 
Another is that it has dual base and tower 
mounts — in other words, it bolts to the 
floor and to the roof of the van.

“It’s a bolt-on application,” Collins said. 
“It does not require floor reinforcement like 
a base mount would — much faster instal-
lation, easier for the upfitters. (It) uses the 
van structure itself.”

The prototype crane is rated at 1,000 
pounds at full capacity, said Ian Lahmer, 

marketing director for Venco Venturo 
Industries LLC. “And right now we’re 
looking at 750 pounds rated at six feet,” 
Lahmer added.

Another small crane set up in the 
van was the 1,500-pound capacity model 
CE1500FB. Already in production, it typi-
cally mounts on a service truck, inside a 
utility body or on a flatbed.

“So basically what we decided is how 
do we make it work in a van,” Collins said. 
“Well, we had to shorten up the boom a 
little bit for clearance issues. We had to 
take away the telescopic part of it and we 
had to change the base mounting a little bit 
(and) mount it on the floor.”

Both cranes use some of the same 
components, such as winches. However, in 
other cases, the differing applications of the 
cranes required distinctly different parts. 
For example, the base of the CE1500FB 
didn’t rotate easily enough with fiber bush-
ings, “so we had to go to roller bearings,” 
Collins said.

But generally speaking, when Venco 
Venturo works on a new model, it tries 
to incorporate components from existing 
models, “just for efficiency of production,” 
Collins said.

At the Work Truck Show, the prototype 
was affixed at the back end of a mid-roof 
van, although it will also fit high-roof vans 
and enclosed service bodies, such as Kna-
pheide’s KUV, and similar models from 
Reading, Royal, and CSV.

“We hadn’t even thought about that,” 
Collins said. “And then we’ve had those 
manufacturers approach and say, ‘We love 
this product for this application as well. 
What do you think?’ I’m like, ‘Hey great 
idea.’ We’ll have to do some testing, adapt 
it to fit, make some modifications but that’s 
the beauty of what we have. It’s very easily 
height adjustable by us as a manufacturer. 
We might do something with a telescopic-
type mount that would be adjustable for 
different heights. Like I said, this is still 
a concept at this stage. But we move very 
very fast.”

Collins said at the show that there are 
still a few kinks to work out with the pro-
totype, such as designing it to fit in other 
van models.

“And we want to do more duty-cycle 
testing and longevity testing,” Collins said. 
“We’ve tested it at full capacity to make 
sure that the van structure can hold up to 
it, and it can. It only flexed 40,000th or an 
inch when we did that. But we haven’t done 
the duty-cycle test. It flexed 40,000th of an 

inch but what happens if we flex it 2,000 
times? Is this truck going to hold up?”

Collins said he expected that heavy-
duty testing to take a few weeks. But once 
it’s done, he’s predicting the crane will be a 
winner, based on the reaction at the show.

“We’re convinced that this is going to 
go market,” Collins said. “We’re going to 
definitely develop it for the Ford Transit 
first and then we’ll take things one step at a 
time after that.”

Prototype crane designed for vans

www.coxreels.com  |  800.269.7335  |  info@coxreels.com

reel solutions for:
fluid transfer, air/water, oil/grease,  
def, fuel, grounding, lpg,
and more.

INNOVATION
THE INDUSTRYLEADING

THROUGH

QUALITY&

the best, most reliable & complete line of
hose, cord, and cable reels

Ian Lahmer, marketing director for Venco Venturo Indus-
tries LLC, promotes a prototype van crane at the com-
pany’s Work Truck Show booth.

Brett Collins

A

http://www.pumpsandpressure.com
http://www.coxreels.com
mailto:info@coxreels.com


SERVICE  TRUCK MAG AZINE26 >  MAY/JUNE 2016

F E A T U R E

M AT T  J O N E S

“Kids and trucks,” says Robert Jenkins with a smile. “That’s 
the thing.”

Jenkins is the owner and operator of Jenco Mobile in New 
Maryland, New Brunswick, just outside the Canadian prov-
ince’s capital city of Fredericton. Jenco’s operations center on 
his heavily customized Peterbilt 336 service truck.

Last May, Jenkins and his truck participated in the fourth 
annual Touch-A-Truck event in nearby Hanwell, N.B.

“The fire department and the police are there and they 
put their vehicles out,” says Jenkins. “It’s quite a variety and 
the kids get to climb in them and see them. This year I was 
parked close to one of the ambulances. They left the siren on 
and the kids were having a ball.”

The Hanwell Touch-A-Truck event raised over $16,000 
for the Mark Gallagher Memorial Vocational School in Haiti, 
named for a New Brunswick RCMP officer who perished 
in the 2010 earthquake that devastated Haiti. While Jenkins 
admits that his service truck is not as immediately enthrall-
ing for young children as some of the emergency or military 
vehicles, it is a unique presence at the event.

“The kids want to climb in and blow the horn,” Jenkins 
says. “The parents are kind of curious about what the truck 
is and what it does. The last couple of years, I think my truck 
has been the only mechanic’s truck that’s been there. So it’s 
something a little different and unique.”

“Different and unique” is also a fair description of Jenkins’ 
truck. Purchased in 2001, the 1999 Peterbilt 336 was origi-
nally a single-axle tractor and had 62,000 kilometres on the 
odometer. The renovated truck contains a Caterpillar 3126 
engine with 300 horsepower and a nine-speed transmission, 
12,000 pounds on the front end with 23,000 pounds on the 
rear axle. The service body itself features a retractable roof.

“I got the box custom built at a place here in town called 
Dick’s Repair Shop,” Jenkins says. “It took me most of a 
winter to design the box the way I wanted it. We were doing 
service work on construction equipment at the time, so I 
wanted a retractable roof over the service bed, to keep any of 
the components dry which had to be transported back to the 
shop for repairs.”

The truck’s accessories include a Miller Bobcat welder, a 
Devair 247 air compressor and a Maxilift 8805 crane. Because 
of the type of work Jenkins focuses on, the truck’s compart-
ments are also loaded with a variety of necessary tools.

“I mostly work with hydraulic hammers and drills,” says 
Jenkins. “Attachments for excavators – hammers, drills, mulch-
ing heads, this kind of stuff. That’s mostly where I specialized. 
I’ve got customers all over this province. I’m a dealer for FRD 
Kent hammers for New Brunswick and I’m also a dealer for 
FAE Mulching Heads. It keeps me busy.”

Jenkins began working for himself in 1986. His business 
started small with service contracts for local contractors and 
evolved from there to include all four Atlantic Canadian prov-
inces. Keeping the same service truck in operation for 15 years 
might be surprising to some, but not for owner/operators, says 
Jenkins.

“Privately, service trucks will last because the guy takes care 
of it,” Jenkins says. “Companies, most of them don’t care, it’s 
just a vehicle to get them there and that’s it. When you own 
it yourself and you’re paying the bills, you look after it. It’s 
worked good – I’m very happy with it.”

Matt Jones is a freelance writer based in  
Fredericton, N.B.

Service truck represents at Touch-A-Truck event

The dashboard console is as customized as the rest of Jenkins’ rig.

Robert Jenkins and his cus-
tomized Peterbilt 336.

Robert Jenkins’ custom  
Peterbilt 336 has served  
him for almost 15 years

A Maxilift 8805 crane sits atop the service body, ready for 
action.

The roof on the service body is retractable, to allow a variety of stor-
age and transportation options.

All photos by Matt Jones

 The last couple of years, I think my truck has been 
the only mechanic’s truck that’s been there. So it’s 
something a little different and unique.”

“

Robert Jenkins’ customized Peterbilt 336 service truck. Side compartments on the service truck contain a variety of tool 
boxes and trays and a Revair 247 air compressor.

A side compartment opens to reveal a Revair 247 Air Compressor, as 
well as the electrical panel for work lights and crane controls.

A Miller Bobcat welder and related safety gear reside in the 
passenger-side compartment.
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Crane commission 
acquires testing 
institute

he National Commission for the Certi-
fication of Crane Operators has acquired 
the crane operator certification testing 

services operations of the International Assess-
ment Institute.

The two organizations announced in a news 
release that a newly formed NCCCO subsidiary, 
NCCCO Services LLC, would take over respon-
sibility for CCO candidate processing, test admin-
istration, score reporting and related services that 
the institute had historically provided.

The institute’s personnel have all accepted 
positions with the NCCCO’s new Testing Ser-
vices Department.

Marc Hone, former vice-president of IAI, has 
been named the director of the new department. 
He will report to Joel Oliva, the NCCCO’s direc-
tor of operations and program management.

The integration of CCO candidate processing 
into NCCCO’s operations is designed to create 
a greater cohesiveness that will result in internal 
efficiencies and enhanced service to NCCCO’s 
many thousands of industry stakeholders,” said 
NCCCO chief executive officer Graham Brent 
said in the release.

NCCCO’s board of directors and commission 
president Thom Sicklesteel praised the contribu-
tions that Dr. Anthony Mitchell, IAI’s founder 
and president, had made to NCCCO over more 
than 15 years of service.

Idle study  
now available
If you have some idle moments, 
consider checking out a new study 
from the National Truck Equipment 
Association and the Green Truck 
Association.

Their 20-page 2015 Work Truck 
Electrification and Idle Management 
Study “highlights recent productivity 
developments, as well as expectations 
for future industry shifts,” says a news 
release from the NTEA.

The study covers such areas as 
engine-off electrification techniques, 
auxiliary battery packs, and strategies 
to reduce engine idling.

A survey conducted in early 2015 
served as the basis for the report. 
Among the findings of the survey 
were that more than 80 percent of 
responding fleet managers consider 
idle reduction at least somewhat 
important to lowering operating 
costs, while 54 percent expect their 
electrification usage to grow in the 
next three years.

NTEA members can download 
the report for free from the associa-
tion website, www.ntea.com. Non-
members can request a copy for $199.

New S.C. home for 
equipment dealer
H&E Equipment Services 
Inc.’s operation in Colum-
bia, S.C., has a new home.

The operation relocated 
to a new 19,608 square 
foot facility effective Oct. 
26, said a news release 
from the company.

The facility, at 125 Cort 
Rd., sits on 5.1 acres. It 
has a large yard area, parts 
warehouse, office space, 
and an eight-bay repair 
shop with a pair of five-ton 
overhead cranes.

“We have significantly 
enhanced our rentals, sales, 
parts, and service areas,” branch manager Tony Lloyd said in the news release. 
“The primary catalyst behind our move and expansion was to meet the increas-
ing equipment demands of the growing Columbia market. Now, as the dust 
settles on construction, we are better equipped than ever before to do just that.”

The branch specializes in aerial lifts, telescopic forklifts, some large and 
compact earthmoving equipment, and general construction equipment. Prod-
uct lines include Atlas Copco, Doosan, Gehl, Genie, JLG, Lincoln, Magnum, 
Miller, Multiquip, National Crane, Okada, Skytrak, Skyjack, Takeuchi, Wacker, 
and Yanmar.

The branch also offers in-shop and mobile service.
Established in 1961 and headquartered in Baton Rouge, La., H&E has 73 

locations throughout the Gulf Coast, Mid-Atlantic, Intermountain, Southwest, 
Northwest, and West Coast regions. For more information, visit HE-equip-
ment.com.

H&E Equipment Services Inc. provides mobile service.

T

http://www.ntea.com
http://www.pridebodies.com
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he new Star-All jump starter with 
active sensor technology from 
Goodall Mfg. includes digital touch 

controls that simplify the jump starter’s use, 
says a news release from the manufacturer.

“Its intuitive operation better informs 
technicians of the Start-All’s status with 
easy-to-read amp and volt indicators that 
are legible in all lighting conditions,” Dave 
Groeneweg, Goodall’s engineering man-
ager, said in a news release about the new 
product, which the company announced at 
the 2016 Work Truck Show in Indianapolis 
this March.

The digital touch control also features 
a “fault” light, which warns when the unit 
runs out of gas, and a “reverse polarity” 
light that comes on when the clamps are 
connected incorrectly, the release said. The 
latter quickly tells a technician why the unit 
shut down, “thus saving the time that was 
previously spent diagnosing the cause of the 
shut down,” Groeneweg said.

Product manager Scott Anderson said 
in the release that “the soft on/soft off 
functionality” of the active sensor technol-
ogy, or AST, is particularly significant. It 
eliminates the toggle switch and its asso-
ciated maintenance and repairs, he said. 
The push-button start also reduces arcing, 
“which leads to less wear and tear on the 
solenoids, thus saving money on replacing 
parts and reducing unit downtime,” Ander-
son said.

Goodall president David Sundet said in 
the release that the intuitiveness and ease of 

use of the digital touch controls minimizes 
the training required. “This means a busi-
ness can easily expand their qualified team 
of employees who can operate the Start-All 
with minimal training costs,” Sundet said.

The new model also carries over ben-
efits from previous models, notably the 
reverse current shutdown protection, the 
release noted.

Specs of the new unit include a weight 
of 365 pounds; an electric-start air-cooled 
Briggs & Stratton Vanguard OHV gasoline 
engine with two-gallon fuel tank; 12- and 
24-volt output; 30 feet of welding cable; 
and 1,000-amp full-power clamps.
For more information, about Goodall, which is 
based in Eden Prairie, Minn., visit  
www.goodallmfg.com.

Goodall Mfg.’s new Start-all jump starter features 
active sensor technology.

New jump starter  
has digital controls
T

newly designed explosion-proof 
drop light from Larson Electron-
ics LLC is “ideal for general close 

work and inspection activities in hazard-
ous locations,” says a news release from the 
company.

The EPL-120X24V-C1D1-100-EPP 
comes with 100 feet of explosion-proof 
cord and a step-down transformer, the 
release said. The latter steps down 120 volts 
AC to 24 volts DC to power the lamp.

“The drop light housing is constructed 
of aluminum with a rubber bumper guard 
designed to provide an effective lighting 
solution for operators requiring a versa-
tile source of illumination. The housing is 
equipped with a swivel hook for hanging 
and hands-free operation,” the release said.

When equipped with a 100-watt incan-

descent bulb, the lamp is class 1, 
division 1 approved, the release 
said, referring to North American 
standards for flammable materials 
hazards. With a 60-watt bulb, the 
lamp is rated class 2, division 1.

“This drop light is ideal for 
hazardous work areas where a 
ready source of easily managed 
lighting is desired and is suitable 
for use in areas where petrochemi-
cal vapors and various dusts are 
present,” the release said.

The transformer is also class 
1, division 1 — a rating for areas where 
flammable gases of vapors are likely to exist 
in explosive concentrations. The 100-foot 
cable, meanwhile, is rated SOOW, mean-
ing it is oil, water, and weather resistant. A 
10-foot cable protruding from the trans-
former terminates in an optional explosive-
proof cord cap for connecting to power.

“Now equipped with a class 1, division 1 
inline transformer terminated in an explo-
sion proof plug, these hand lamps provide 
complete protection for use within the haz-
ardous location,” the release quoted Larson 
CEO Rob Bresnahan.
For more information, about Larson, which is 
based in Kemp, Texas, visit www.larsonelec-
tronics.com.

New explosion-proof drop light is ideal for work in areas 
where dust and petrochemical vapors are present, manufac-
turer says.

A

Newly designed drop light
protects against explosions

Pressure Wash Packages

Branch Offices 
CALGARY 403-263-7207
#50, 5200-64 Avenue S.E 
Calgary, AB T2C 4V3
Fax: 403-463-7206

EDMONTON 780-430-9359
6707-75 Street N.W
Edmonton, AB T6B 3E3
Fax: 780-437-0550

GRAND PRAIRIE 780-539-9939
11307-98 Avenue
Grand Prairie, AB T8V 5A5
Fax: 780-539-9907

LEDUC 780-980-9294
3813-82 Avenue
Leduc, AB T6E 0K2
Fax: 780-990-9204

BURNABY, BC 604-434-2188
Burnaby, BC Fax: 604-434-2198

BRANDON 204-728-9303
622 Richmond Ave, East
Brandon, MB R7A 7G8
Fax: 204-728-9305

SASKATOON 306-242-6622
610A - 51 Street East
Saskatoon, SK
Fax: 306-934-8204

Head Office 
RED DEER 403-347-9770 7018 Johnstone Drive Red Deer, AB T4P 3Y6 
Fax 403-343-7922

TOLL FREE: 1-888-430-9359
www.pumpsandpressure.com

7’x16’ Charmac Trailer
Karcher Pressure Washer  
5.6GPM @ 3500PSI
Steam 2.5GPM @ 300PSI
Limit Switch install on roof latch 
Water Tank 630 Gallons
Glycol Tank 7 Gallons
Cox Hose Reel with 200ft. Hose
Complete with Wash & Steam Wand

 

OUR GOAL IS not to build what we want,
but TO BUILD WHAT YOU NEED TO BETTER

SERVE YOUR BUSINESS.

Visit our website for other applications!
TAYLORPUMPANDLIFT.com

Custom and Standard Lube Trucks 
and Skids available

704.786.9400   f: 704.784.2442
4325 Motorsports Drive   Concord, NC 28027

Backed 
up with a 

leading 5-year 
warranty!

http://www.goodallmfg.com
http://www.larsonelec-tronics.com
http://www.larsonelec-tronics.com
http://www.larsonelec-tronics.com
http://www.pumpsandpressure.com
http://www.taylorpumpandlift.com
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isplays for “quick, handheld or cab-mounted wireless 
monitoring of crane sensors” are now available from 
Trimble Lifting Solutions.

The trademarked MBR series displays can monitor the 
likes of boom, trim and list angles, wind speed and gusts, anti-
two-block, rope payout and speed, and/or pressure “for many 
crane and lifting applications,” said recent news release from 
Trimble Navigation Ltd.

The displays are “efficient, simple and precise,” the release 
quoted Olivier Desrochers, crane operator at Grues Laurier, a 
Quebec-based crane rental and construction company.

The MBR series includes the MBR100, a handheld, 
battery-powered version, and the MBR105, a cab-mounted, 
vehicle-powered version. Both models can monitor one analog 
and one digital sensor simultaneously.

The MBR100 operates with four AA batteries while the 
MBR105 utilizes a 9-30 volt power connection. The MBR100 
has a long battery life of up to 90 operational hours using 
alkaline batteries or 125 operational hours with lithium bat-
teries.

“The compact size and long battery life from standard 
off-the-shelf ‘AA’ batteries alone are a great solution, but the 
MBR100 takes it even further by simplifying the sensor ID 
programming and taring a load, making this a perfect prod-
uct for load testing applications with the flexibility to check 
and monitor standard sensor data,” the release quoted Adam 
Hyla, a branch manager at Hoist & Crane Service Group Inc., 
based in Louisiana.

Trimble’s Lifting Solutions division is the former Load 
Systems International, which Trimble acquired in 2014. Que-
bec City-based LSI had previously acquired the assets of Rob-
way Crane Safety Systems Pty of Adelaide, South Australia 

and changed its name to LSI-Robway Pty.
Aside from Quebec City, Trimble Lifting Solutions has 

locations in Houston, Texas, Aberdeen, Scotland, Dubai, 
UAE, and Adelaide, Australia. Trimble trades on the Nasdaq.

Portable and lightweight, the MBR100 weighs just under 
a pound (430 grams), allowing free mobility on the job site 
while providing comfortable, in-hand monitoring of Trimble’s 
wireless crane sensors, the release said. With a wide line-
of-sight wireless communication range of 1,300 metres, the 
MBR series displays can monitor sensors using listening mode 
without modifying the current radio frequency network hier-
archy. Users can set limits for alarms and view the peak load 
during use when programmed with a load sensor.

The series has an ambient operating temperature range 
of -15°C to 50°C, an IP65-rated composite enclosure and 
features an ISM  (industrial, scientific and medical bands) 
licence-free radio optimized for communication in industrial 
environments. Both MBR displays have a hinged lid that 
opens and closes for safe storage and screen protection. A 
lockout function is available as are a neck lanyard and wrist 
strap.

“Whether it’s an OEM wanting to test a machine’s design, 
a crane supervisor wanting to monitor a load, or an inspec-
tor certifying a crane during its annual inspection, the MBR 
display series offers a wide variety of applications to suit the 
needs of our customers in a rugged, pocket-friendly case,” the 
release quoted Dawn Cirkl, business area director for Trimble’s 
Lifting Solutions Division.
The displays are compatible with Trimble’s Lifting Solutions wire-
less sensors and transmitters. For a list of compatible sen-
sors, visit www.loadsystems.com/products/MBR.

Displays offer simple, precise monitoring

The MBR105 utilizes a 9-30 volt power connection.

Trimble’s MBR100 operates with four AA batteries.

D

PowerHalt provides a complete air shutdown system 
to prevent catastrophic damage to equipment & 
personnel during a diesel engine runaway.

PowerHalt provides a complete air shutdown system 
to prevent catastrophic damage to equipment & 
personnel during a diesel engine runaway.

Saving Engines
             Saving Lives
Saving Engines

             Saving Lives

800.663.0096     www.pacbrake.com/loadleash800.663.0096   www.powerhalt.com

F o r  D i e s e l  E n g i n e  O v e r s p e e d  P r o t e c t i o nF o r  D i e s e l  E n g i n e  O v e r s p e e d  P r o t e c t i o n

INDUSTRY LEADING
2 YEAR WARRANTY

INDUSTRY LEADING
2 YEAR WARRANTY

Validated OEM Supplier

ISO 9001 Quality Management System

Validated OEM Supplier

ISO 9001 Quality Management System

PowerHalt provides a complete air shutdown system 
to prevent catastrophic damage to equipment & 
personnel during a diesel engine runaway.

Saving Engines
             Saving Lives

INDUSTRY LEADING
2 YEAR WARRANTY

Validated OEM Supplier

ISO 9001 Quality Management System

PowerHalt provides a complete air shutdown system 
to prevent catastrophic damage to equipment & 
personnel during a diesel engine runaway.

Saving Engines
             Saving Lives

INDUSTRY LEADING
2 YEAR WARRANTY

Validated OEM Supplier

ISO 9001 Quality Management System

Custom kits include all the necessary hose adaptors, 
clamps, and hardware required for an install.

     UNDER 1½ HOUR INSTALLATIONS
     SIMPLE OPERATING PROCEDURES

A Complete Installation
All In One Box

POWERHALT APPLICATIONS

Class 3-5 Pick-up / Chassis Cab Trucks
Class 6-8 Commercial Heavy Duty Trucks
Stationary Applications (generators, light towers, pumps, etc)

Rigorously Tested

Zero Leakage

Designed for Extreme
Environments

ELECTRIC / PNEUMATIC / 
MANUAL & COMBINATION

OPTIONS AVAILABLE

Compact & Lightweight

Smart System

Maintenance Free

Auto Reset

MANUAL & AUTOMATIC 
CONTROL OPTIONS  

AVAILABLE 

http://www.loadsystems.com/products/MBR
http://www.powerhalt.com
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May 2-3, 2016
Alternative Clean Transportation Expo
Long Beach Convention Center, 
Long Beach, Calif.
“Join more than 200 exhibitors at the 
largest clean fleet event.”
http://www.actexpo.com

May 3-5, 2016
Web Sling & Tie Down Association
Annual Meeting
Omni La Mansion Del Rio, San Antonio, Texas
“These meetings provide information and 
discussion on the issues important to the 
web sling and tie down industry.”
http://www.wstda.com/meetings/

May 13-14, 2016
Truxpo 2016
Tradex, Abbotsford, B.C.
“The show will include anything 
and everything to do with trucking, 
transportation and logistics”
http://www.masterpromotions.ca

May 22-25, 2016
American Public Works Association
North American Snow Conference
Connecticut Convention Center, Hartford, 
Conn.
“The 2016 conference features an exhibit 
floor packed with the newest equipment 
and products, quality education programs 
and technical tours, and opportunities 

to exchange ideas with manufacturers, 
distributors, consultants and other public 
works professionals.”
http://apwa.net/snow 

May 23-26, 2016
AWEA Wind Power
Conference & Exhibition
Ernest N. Morial Convention Center,
New Orleans, La.
“It’s where you generate business and where 
together, we generate actionable ideas.”
http://www.windpowerexpo.org/

May 31-June 3, 2016
CeMat 2016
Deutsche Messe, Hannover, Germany
“Including hydraulic lifts and hoists, 
hydraulic platforms, cranes, continuous 
conveyers and specialized solutions from 
universities and research institutes.”
http://www.cemat.de/home

May 31-June 4, 2016
Construction Equipment
& Technologies 2016
Crocus Expo, Moscow, Russia
“Leading manufacturers and suppliers of 
construction industry present their latest 
developments and most current tech 
solutions.”
http://ctt-expo.ru/en/

JUNE 2016

June 1-4, 2016
Crane Rental Association of Canada 
Annual Conference
Hyatt Hotel, Calgary, Alta.
“The CRAC Conference is a unique annual 
event giving the opportunity to meet with 
the leaders of the Canadian crane industry.”
http://www.crac-canada.com/

June 9-12 2016
South Carolina Trucking Association
Annual Conference
Marriott Grande Dunes Resort,
Myrtle Beach, S.C.
“Over 300 members, family, and guests 
participate in the meeting that starts off 
with an outdoor reception and dinner.”
http://www.sctrucking.org/

June 9-12, 2016
Mississippi Trucking Association
Annual Conference
Sandestin Beach Hilton, Destin, Fla.

http://www.mstrucking.org/

June 14-16, 2016
TOC Europe
Hamburg Messe und Congress Centre,

Hamburg, Germany

“The exhibition is a showcase for port and 
terminal technology and operations.”
http://tocevents-europe.com/

June 15-16, 2016
Vertikal Days
Haydock Park, Newton-Le-Willows,

Merseyside, U.K.

“If you are a rental company, fleet owner, 
user or lifting professional Vertikal Days 
will give you an unobstructed view of the 
lifting industry’s latest products.”
http://www.vertikaldays.net/

June 19-22, 2016
Georgia Motor Trucking Association
Annual Conference
Ritz-Carlton, Amelia Island, Amelia Island, Fla.

http://gmta.site-ym.com

June 20-23, 2016
Government Fleet Expo & Conference
Music City Center, Nashville, Tenn.

“Government Fleet Expo & Conference 
provides actionable solutions to the 
toughest challenges public fleets face.”
http://www.governmentfleetexpo.com

C A L E N D A R  O F  E V E N T S

4x2

NEW 

PRODUCT! 

LEFT SIDE PTO FOR  

RAM CHASSIS CABS

137 Westbrook Drive 
Honey Brook, PA 19344

(610) 273-2071
info@directdriveplus.com

RamDrive PTO systems maximize the PTO 
 power from your RAM Chassis-Cab.

APPLICATIONS: 2013+ RAM 3500-5500 

MAXIMUM HP: 50+ HP Continuous

TORQUE: Unlimited

OUTPUT SPEED: 126% of engine RPM

OUTPUT: 1.25" keyed shaft

KIT INCLUDES:  Installation manual, wiring  
                                 harness hardware and gaskets

AWEA Wind Power Conference & Exhibition takes 
place May 23-26 in New Orleans.

http://www.actexpo.com
http://www.wstda.com/meetings/
http://www.masterpromotions.ca
http://apwa.net/snow
http://www.windpowerexpo.org/
http://www.cemat.de/home
http://ctt-expo.ru/en/
http://www.crac-canada.com/
http://www.sctrucking.org/
http://www.mstrucking.org/
http://tocevents-europe.com/
http://www.vertikaldays.net/
http://gmta.site-ym.com
http://www.governmentfleetexpo.com
mailto:info@directdriveplus.com
http://www.directdriveplus.com
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http://www.wilcoxbodies.com


WWW.PALFINGER.COM

LIFETIME EXCELLENCE

CONTACT: 
Brian Heffron 
National Sales Manager 
T +1 614 378 5440 
b.heffron@palfinger.com

+

+
+

+

PALFINGER PERSONNEL BASKET
AND SERVICE CRANES
COMFORT AND SAFETY 
AT THE HIGHEST LEVEL

Worldwide, PALFINGER stands for the most efficient, reliable and innovative lifting, load-
ing and handling solutions for use on commercial vehicles. Manufactured in Council 
Bluffs, IA, the PALFINGER Personnel Basket is an innovative and compact aerial lift solu-
tion that was designed in accordance with ANSI SIA A92.5, ASME B30.23 and OSHA 1926. 

+ + ++

 QUICK-CONNECT  
Patent-pending, 
triple lock mechanism 
mounted to the crane 
boom allows quick 
lock and unlocking of 
the personnel basket 
to the service crane. 

 SAFE OPERATION  
To ensure your protec-
tion, the quick-con-
nect features a 2.5t 
latching point to 
attach the safety har-
ness. PALFINGER also 
offers a suitable safety 
harness on demand.

 STEADY 
PLATFORM 
The hydraulic damp-
ening/locking cylinder 
stabilizes the person-
nel basket while it is 
in motion and locks 
it into place once the 
working position is 
reached.

 STORAGE BOXES
 
The personnel basket 
is designed to collapse 
into a patent-pending, 
compact storage box 
which can be mounted 
anywhere on the work 
truck body.

mailto:b.heffron@palfinger.com
http://www.palfinger.com



