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T
E R I N  G O L D E N

he vehicle cruising past you on the road 
on the way to a service call might not look 
like the kind of truck you’d expect. 

In fact, it might not be a truck at all.
Euro-style vans, like the Mercedes Sprinter 

and its new competitors, the Ford Transit and the 
Ram ProMaster, are drawing more attention from 
a number of industries, including those rely on 
traditional, heavy duty service vehicles. 

While service truck operators aren’t rushing 
out in overwhelming numbers to make the switch, 
some in the industry say there are signs of change 
— or at least interest in using vans as a comple-
ment to trucks. With three increasingly popular 
models now on the market, vans are quickly 
becoming more than an oddity for North Ameri-
can consumers.

Doyle Sumrall, managing director of the 
National Truck Equipment Association, said 

Euro-style 
vans gain 
traction
Long a mainstay on the other 
side of the Atlantic, these tall 
sleek vans are winning  
admirers in North America Adoption of Euro-style vans, like the Ram ProMaster, 

is reaching “critical mass.”

What you need to 
know about lube skids

Commonly used in construction, lube skids 
are also popular in equipment rental,  
oil/gas, and agriculture industries

L E A H  G R O U T  G A R R I S

ringing equipment back to the shop when it’s time for an 
oil change or a simple maintenance task isn’t the most effi-
cient use of a service truck mechanic’s time. It’s also costly 

— if one factors in the revenue lost from taking a service truck off 
the road.

As an alternative to dedicated lube trucks or lube trailers, lube 
skids allow fluid to be safely provided on a jobsite to keep service 
trucks out in the field — without having to leave for routine ser-
vice. These units are self-contained, reducing the need for oil stor-
age lockers and 
containers. 
They also 
include collection 
tanks for storing used 
fluids. 

All of these benefits 
add up to reduced down-
time, the ability to keep 
equipment moving and 
employees working, and 
transportation cost savings.

Not only that, but adding a 
lube skid to a truck increases the 
technician’s capability for service and 
repair, says Jeff Shaw, sales manager  
with Curry Supply in Martinsburg, Pa.

A lube skid provides flexibility.
Photo courtesy of Curry Supply

B

M AT T  J O N E S

“Everybody needs a hobby,” says Mike Foote. 
“Everybody needs something to do with their spare 
time.”

For Ohio native Foote, that something is the col-
lection of model trucks. Growing up with a father 
in the construction industry, Foote long held a fas-
cination with construction equipment. Twelve years 
ago, he chanced upon the website of a diecast model 
company in his area and discovered it was holding a 
model fair.

Foote immediately fell in love with models the 
moment he walked into the fair. “I was like a kid in a 
candy store,” he says with a laugh.

Model service trucks tackle 
small jobs

A screen shot from Mike Foote’s Youtube channel shows him 
handling a 1:50 scale model DuraStar service truck.

Collectors seek authenticity in their intricate models

SPEC 
MY TRUCK
Check out Eric Anthony’s rig. Page 12.
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Partnering With Customers 
To Reach Peak Performance

Reducing Risk - Improving Safety 
(D.A.R.T.) - Increasing ROI

990 Vernon Rd. Wathena, KS 66090 . 888-780-9076 . www.summitbodies.com

990 Vernon Rd. Wathena, KS 66090 . 888-780-9076 . www.granitedrawersystems.com

SERVICE BODIES . LUBE BODIES . HAULERS . DRAWER PACKS . CRANES
CLASS LEADING SERVICE AND LUBE BODIES

• Programmed To Encourage Outrigger Deployment 
• Fully Displays Simple ( LMI ) Load Management  

Indication
• Programmed To Limit Crane Functionality In  

Unsafe Operating Conditions
• Fully Displays Warning Indicators  

(Oil Temp., Leveling Condition, Etc.) 
• Military Grade Switches - Made In The USA
• Fully Proportional Joysticks
• Bright / Easy To Use Control Panel Navigation
• Reduces Wiring & Provides Multiple Auxiliary Ports
• Self Diagnostic Check During Boot-Up & Operation
• Start / Stop Truck, Engage PTO, Hour Meter Display

“A.S.E.” Advanced Safety Electronics

Summit Cranes are rated to lift 3,000 lbs - 14,000 lbs providing both versatility and stability. 

 MODELS - 6620 . 6629 . 10620 . 10629 . 12629 . 14629

BUILT STRONGER TO LAST LONGER
The Granite Drawer System Promise

The perfect solution for storing, organizing and protecting your tools, small parts and accessories.

OVER 60+

Units in Stock!
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Nationwide Delivery
Service Trucks • Crane Trucks

• Work Crew Trucks

#14732-78 Zeligson
Knuckleboom Crane
  Material Handling
   Truck #14732-78 

RO Stinger Cranes
8-10-12 Ton available
unmounted, 40-60 ft. 
vertical reach. OSHA 
Certified.

asoline tax increases don’t result 
in an equivalent price increase 
at the gas pump, according to a 

recent analysis by the American Road 
& Transportation Builders Associa-
tion.

Dr. Alison Black, the association’s 
chief economist, found that average 
prices the day after new state gas taxes 
were levied only reflected about 22 
percent of the tax, the association said 
in a June 16 news release.

Dr. Black based her analysis on 
five state gas taxes enacted since 2013.

A month after the gas taxes were 
imposed, the pump price reflected 
about a third of the tax, she deter-
mined. After that, a gas tax was “not a 

significant retail price factor.”
As a result, Dr. Black predicted 

that a modest hike in the federal 
gasoline tax would likely disappear in 
the regular fluctuations of gas pump 
prices, the news release said.

The next day, Bill Toohey, the 
association’s executive vice-president 

and chief operating officer, joined 
Democratic Congressman Earl 
Blumenauer of Oregon and other 
transportation leaders to propose an 
increase in the federal fuel tax, which 
was last adjusted in 1993.

Toohey called for a long-term 
funding solution.

“And by long-term, we don’t mean 
a four- to six-year patch,” he said in a 
statement. “Because that would leave 
us at the end of the next authoriza-
tion exactly where we are now, facing 
a $16 billion per year-plus funding 
cliff. We want a solution that puts this 
critical national program back on solid 
financial footing for at least the next 
decade.”

Gas taxes hardly affect pump prices,
according to transportation economist
G

Federal gas tax  
would likely be  
“lost” in regular pump 
price fluctuations, 
economist says.

The average annual salary for a heavy mobile 
equipment mechanic in the U.S. was $50,000 on 
June 24, according to salary search on the Indeed.
com job search website.

The average salary for that same job in Boston 
and Atlanta on that date was $63,000, about 25 
percent above the national average. In Anchorage, 
Alaska, meanwhile, the average pay was $38,000, 
or 24 percent below the national average. Seattle at 
$54,000, New York and Chicago both at $61,000, 
Philadelphia at $53,000, and Houston at $57,000 
were above the national average.

Miami at $48,000, Des Moines at $47,000, 
Louisville at $40,000, Phoenix at $43,000, and 
Indianapolis at $44,000 were all below the national 
average.

A mobile equipment master mechanic, 
meanwhile, earned $46,000 on average 
across the country.

Heavy mobile equipment mechanic earn on average $50,000 a year, accord-
ing to job website search.

Yes indeed, salaries average $50,000
for heavy mobile equipment mechanics

Chassis makers 
reveal products
at conference this 
September
Registration is now open for the NTEA Truck Product 
Conference this September in the Detroit suburb of Dear-
born, Mich.

Conference attendees will be able to learn about the 
new product offerings from 13 chassis manufacturers.

The conference takes place Sept. 15-17 at the Royal 
Dearborn Hotel & Convention Center.

“These companies present critical information and dis-
play products for attendees to thoroughly examine,” said 
an announcement from the National Truck Equipment 
Association, which organizes the conference. “In addition, 
representatives are available to address technical questions 
and issues.”

Discounts are offered for advance registration by Aug. 28.
For more information, visit  
www.ntea.com/truckproductconference/.

Participants at the 2014 Truck Product Conference check out a 
chassis.



SERVICE  TRUCK MAG AZINE4 >  JULY/AUGUS T 2015

N E W S

Revolutionary Lighting Solutions

Durable...Versatile...Powerful...GUARANTEED

800.557.0098 
www.golight.com 

We know that people in the service truck industry don’t work a 9-5  
schedule, they work until the job is done.   Having the necessary 
light available to keep working is a vital tool in extending the work 
day.  Golight’s flagship is a line of remote controlled spotlights 
that, aside from being intense, can be positioned via remote  
control. The immediate implication is that they can reposition 
the light from the seat of their truck or from any position outside 
the vehicle with the simple push of a button.  Working at night 

is made safer and more efficient because a single light can illuminate multiple positions 
around the vehicle......           Call Today - 800.557.0098 or visit www.golight.com 

Truck rips through mobile home
A Dodge Ram service truck crashed through a mobile home in Alabama in May, accord-
ing to a local news report.

The truck, driven by a 22-year-old man, left a roadway and ran into a home in Eufaula 
on May 4, said an article on the website of the Eufaula Tribune.

The vehicle, a 2014 Dodge Ram 4500 service truck, belonged to Axel Surgeons of 
Southern Alabama, which is based in Clayton, the report said. A photo accompanying the 
article showed the truck with its front-end caved in amid debris from the mobile home, 
which was knocked off its foundation.

The home’s owner, who was at home when the crash occurred shortly after 4:30 p.m., 
was taken to a medical center, the report said.

According police, the driver fell asleep. No criminal charges were anticipated,  
the Tribune reported.

Eufaula is about 85 miles southeast of Montgomery.

Police say the 
driver of this 2014 
Dodge Ram 4500 
service truck fell 
asleep before it 
plowed through 
a mobile home in 
Alabama.

Photo by  
Dennis Shelley/
Eufaula Tribune

Kentucky trade show makes its mark
Dozens of service truck-related 
businesses and accessory mak-
ers will be exhibiting at a 
massive biennial trade show in 
Kentucky this fall.

The International Con-
struction and Utility Equip-
ment Exposition, also known 
as the Demo Expo, takes place 
Sept. 29 to Oct. 1 at the Ken-
tucky Exposition Center in 
Louisville.

Among the exhibitors will 
be service body makers, such as 
The Knapheide Manufacturing 
Company, Maintainer Cor-
poration of Iowa Inc., Venco 
Venturo Industries LLC, Iowa Mold Tooling Company Inc., Brand FX Body Company, 
Dakota Bodies Inc., Stahl, Taylor Pump & Lift Inc., Reading Truck Body LLC, Caseco 
Truck Body, Palfinger North America Group, Stellar Industries Inc., and the Feterl divi-
sion of Teamco Inc. Accessory makers with booths will include VMAC air compressors, 
Vanair Manufacturing Inc., CTech Manufacturing, Boss Industries LLC, Coxreels, Han-
nay Reels Inc., Reelcraft Industries Inc., EZ Trac, Ramsey Industries, Miller Electric Mfg. 
Co., Parker Hannifin Corporation, Muncie Power Products, Sullivan-Palatek Inc., Del 
Hydraulics Inc., and Liftmoore Inc.

Service Truck Magazine will also have a booth at the show for the first time. Publisher 
Tom Henry, sales manager Nick Moss, and editor Keith Norbury will be attending.

In total the show will have more than 850 exhibitors on its more than 25 acres of 
indoor and outdoor exhibition space, according to details on the show website.

 “Machinery is exhibited in job-like conditions and attendees can experience first-hand 
equipment in action, working at ground level, underground, and overhead,” says a show 
fact sheet.

The last Demo Expo in 2013 won a Gold 100 Award from Trade Show Executive 
magazine for Largest Biennial Show. In reporting on the award, the magazine noted that a 
packed program focusing on new products and a popular indoor demo stage, “helped draw 
a crowd of 17,399.”

Among the new highlights of this year’s show will be free bourbon tasting session on 
Oct. 1. It features the likes of Maker’s Mark, Buffalo Trace, Alltech, and Angel’s Envy.

That same day, the show will hold an Auction to Benefit Veterans with the benefits 
going to the Call of Duty Endowment.

Attendees who register by Aug. 21 will receive a 50 percent discount on their badge 
fees. Registration is now also available by mobile device.

The Demo Expo is owned and organized by the Association of Equipment Manufac-
turers, which also organizes the triennial ConExpo-Con/Agg trade show in Las Vegas.
For more information on the ICUEE Demo Expo, visit www.icuee.com.

ICUEE, a.k.a. the Demo Expo, returns to Louisville, Ky., Sept. 
29-Oct. 1.

1-800-755-4488

JOMAC
182 SCIO ROAD
CARROLLTON, OHIO 44615

TRUCK BODIES & CRANES

WWW.JOMACLTD.COM

WHAT DOES YOUR BODY 

LOOK LIKE?
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NEW VACUUM SERIES LINE!  
Ideal solution for any general maintenance 

and vacuum operations

INNOVATION
THE INDUSTRYLEADING

THROUGH

QUALITY&

NEW

V100 SERIES

HOSE, CORD & CABLE REELS
THE BEST, MOST RELIABLE & COMPLETE LINE OF

USA MADE   QUALITY   SUPPORT
SINCE 1923

800.269.7335     info@coxreels.comwww.COXREELS.com

Safety standard scope review
considers service truck cranes
A full scope review of the Canadian standard 
for mobile cranes will look at whether or not the 
standard should cover mechanic service truck 
cranes.

Engineer André Brisson, who chairs the 
Canadian Standards Association Z150 technical 
committee for mobile cranes, told a recent crane 
industry conference that the present scope of the 
Z150 standard has been in place for decades.

“There’s references in there that people who 
are on the committee don’t even understand 
what it is, like a truck-mounted gantry crane or 
a bridge crane,” Brisson said during a presenta-
tion at the 2015 annual conference of the Crane 
Rental Association of Canada held this May in 
Montreal.

According to the CSA website, the scope of 
the most recent standard — Z150-11 — does not 
apply to “truck-mounted overhead, gantry, and 
bridge cranes.” However, it does apply to “commercial truck-mounted cranes, and boom 
trucks and wheel-carrier-mounted cranes, as well as any variations thereof that retain the 
fundamental characteristics of these cranes.”

As Brisson told the conference, “The mechanic service trucks, they’ve got a little tele-
scopic boom. Is that a crane? Oh no, it’s mounted on a truck. It’s not on a carrier.”

Brisson, who is the founder of Tillsonburg, Ont.-based Jade Engineers Inc., said the 
review will determine if the present scope is proper or if more illustrations of what is and 
isn’t a mobile crane are needed.

He also noted that the committee is doing a clause-by-clause comparison of Z150 with 
the U.S. ASME B30.5 and the European EN13000 standards. “So we don’t want a stan-
dard that’s going to make a unit from another country or another standard illegal,” Brisson 
said.

The goal is to publish the updated Z150 standard by November 2016, he added.

André Brisson
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OUR SUBMISSIONS POLICY

We invite your feedback and ideas
Service Truck Magazine welcomes 
submissions of letters, guest columns, short 
notices, product announcements, press 
releases, and ideas for articles. Send them 
to editor@servicetruckmagazine.com.

Letters: Please limit your letters to 250 
words. Include your full name, the city 
or town you live in, and a contact phone 
number. We do not publish anonymous 
letters or letters written under pseudonyms.

Guest columns: These can be up to 700 
words. Please send a brief note of inquiry 
first, however, just in case space what you 
wish to write about has already received a 
lot of coverage in our pages. Include your 
full name, the city or town you live in, and 
a contact phone number.

Short notices: Tell us about individual 
promotions, appointments, awards, staff 
movements, plant openings, plant closures, 
expansions, and other milestones. These 
short items should be no longer than 100 
words.

Product announcements: Are you a 
supplier to the industry? Has your company 
developed a new product or process? If 
possible, attach a photograph.

Press releases: These should have 
something to do with service trucks and 
mechanics trucks in North America. We 
might publish only part of a press release or 
use it as starting point for an article by one 
of our writers.

Story ideas: Maybe you have an idea you’d 
like us to explore for an article. A good 
rule of thumb is to limit your story idea to 
no more than 30 words. If it takes longer 
than that to describe it, then chances are we 
won’t be able to take it on.

All submissions are subject to editing and 
publication cannot be guaranteed. The 
deadline for our next issue of Service Truck 
Magazine is Aug. 12, 2015. Sooner  
is always better than later.

About our cartoonist
Nelson Dewey has been a prolific cartoonist for over 50 years. If his work looks familiar, 
maybe you read a lot of car comic books when you were younger.

In the 1960s, ’70s and ’80s, Dewey was a frequent contributor to those comics, 
particularly CARtoons. He also drew for Hot Rod Cartoons, CYCLEtoons, SURFtoons and 
SKItoons. In all, he produced nearly 2,000 pages in those publications.

He has also published cartoons in Cracked Magazine, Oui, Reader’s Digest and Motor 
Trend, as well as community newspapers and dozens of books. And he shared an Emmy 
Award in 1988 for his work on storyboards for the Arthur cartoon series on television.

To take a trip down memory lane and see samples of Dewey’s car cartoons, go to his 
website, www.nelsondewey.com.

E D I T O R I A L

A
 

ll in all, freer international trade should be a glorious thing. It benefits the trading 
partners, enabling them to exercise their comparative advantages, to use economist 
speak. Countries with low labor costs take advantage of that to mass produce con-

sumables. Countries with highly educated workers take advantage of that to develop inno-
vative technologies that define 21st Century life.

The objective of freer trade is to remove obstacles, such as tariffs and countervailing 
duties, which discourage commerce among nations. That discouragement is an unintended 
consequence. The tariffs and duties have the admirable goal of protecting jobs.

That’s at the core of opposition to the proposed Trans-Pacific Partnership trade deal 
involving the U.S., Canada, and 10 other Pacific Rim countries. That’s why the labor 
movement has been leading the charge against the trade pact, even though the main 
champion of the deal is U.S. President Barack Obama, a Democrat. Adding to the intrigue 
is that Republican politicians have tended to side with the president on this initiative 
whereas Democrats have not.

Until very recently that is.
As the New York Times reported June 24, the U.S. Senate granted the president the 

authority to negotiate the Trans-Pacific Partnership and a similar trade deal with Europe. 
That’s because 13 Democrats agreed to support the bill in exchange for Republican sup-
port for a bill that would help workers displaced by the trade deals. The assistance includes 
$2.7 billion for retraining and education.

While none of that guarantees that the TPP or a European deal will pass, the prospects 
are looking brighter. One worrisome feature of the TPP pact is that it is being negotiated 
in secret. So people are naturally wary. Into that skeptical vacuum have come reports that 
representatives of hundreds of major corporations have access to the documents. That rais-
es a very good question: why them and not anyone else whose livelihoods might depend 
on the details of the agreement?

As the Times has reported, though, the U.S. position is that secrecy is required in order 
to negotiate with candor and trust. Also, other parties such as Japan and Australia have 
made their approval contingent on the U.S. president having the authority to close the 
deal without allowing Congress to make amendments.

Whatever shape the final agreement takes — if it happens at all — it certainly won’t 
please every country in every respect. That’s the way it always is with complex negotia-
tions. But the perfect is often the enemy of the good.

And international trade is, on balance, good. In his recent book, The Better Angels of 
Our Nature, Harvard psychologist Steven Pinker even argues that the rise of global com-
merce is one of the main reasons that 21st century industrialized capitalist countries are 
among the safest places to live — in history.

Pinker is hardly a hardline conservative. A Canadian originally from Montreal, he’s 
more likely to be accused of being a lefty. His reasoning in favor of trade is something any 
business person can appreciate: you don’t want to harm or kill people you’re trying to do 
business with.

You don’t want to kill jobs either. It should bear noting, though, that all those manu-
facturing jobs that bled away to China in recent decades happened in the absence of a free 
trade agreement between the U.S. and China. And China isn’t a party to the TPP either. 
One fear is that if the U.S. and Canada don’t strike a deal with their trading partners 
across the Pacific, they’ll turn to China, and leave out the west.

What impacts more open trade with Asia and Europe will have on service truck related 
industries in the U.S. and Canada is hard to evaluate. Those industries have largely man-
aged to keep their manufacturing at home, mainly because they tend to be of smaller-runs, 
precision processes and customization — areas that North American manufacturers still 
excel at.

Even with the TPP, they should still retain the comparative advantage in local markets. 
And depending on the details of the agreements, they might find new markets open up. 
That’s the promise, anyway.

Really, though, people deserve to know the details before the deal is signed. The good 
news is despite the best efforts of the parties to keep it all secret, Wikileaks, which has 
already revealed some details, is working to obtain the text.

Should that happen, it won’t nullify all fears. But at least we’ll have a clearer  
picture of the pitfalls and promises.

Free trade as a concept
an idea worth supporting

Keeping details of negotiations secret, however, undermines support

To subscribe or find out more go to www. servicetruckmagazine.com

More news, profiles and features!
NOW 6 times a year.
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THE DOMINATORS ARE READY TO ROLL

We put the work in work trucks.
For more information call 1-800-332-5021 ext 121
www.autotruck.com/mechanics-trucks
Chicago • Co. Springs • Denver  • Fort Wayne • Fort Worth • Kansas City • Louisville • New Jersey • St. Louis • Toronto

Description Chassis Quantity
DOMINATOR® I 22’ CRANE X5H-F550  1*
DOMINATOR® I 30’ CRANE X5H-F550 2*
DOMINATOR® I 22’ CRANE F5G-F550 2*
DOMINATOR® I 22’ CRANE F5H-F550 2*
* All vehicles will be ready for a July delivery.

Description Chassis Quantity
DOMINATOR® II 30’ CRANE F7F-F750  11*

* All vehicles will be ready for a July delivery.

11’ IMT Dominator® II 
Service Body

• IMT 10000 Hydraulic 
  Crane, 72,000 ft-lb 
  rating
• Hydraulic 
  extensions 
  to 30’
• IMT CAS40P 
  Diamond Series
• Hydraulic Air Compressor

11’ IMT Dominator® I 
Service Body

• IMT 7500 Hydraulic Crane,
     47,000 ft-lb rating or 
         52,000 ft-lb rating

• Hydraulic extensions 
   to 22’ or 30’ 

          • IMT CAS40P Diamond          
             Series
• Hydraulic Air Compressor

N E W S

U.S.-made equipment exports
drop again in the first quarter
Exports of U.S.-manufactured con-
struction equipment dropped in the 
first quarter of this year compared 
the same period in 2014, according 
to the Association of Equipment 
Manufacturers.

The overall decline year-over-year 
was 14.9 percent, said a news release 
from AEM. It marked the ninth 
straight year of such declines, accord-
ing to Benjamin Duyck, AEM’s 
director of market intelligence. 
Imports meanwhile continue to rise.

All regions of the world experi-
enced double digit declines in the 
most recent year-to-year comparison, 
the release said, citing data from the 
U.S. Department of Commerce. The 
exceptions were Europe and Canada, 
where the declines were in the single 
digits.

Overall, U.S.-made equipment 
exports totalled $3.65 billion in the 
first quarter of 2015.

Hardest hit were Africa and 
South America. Exports to Africa 
dropped 43.3 percent to $210.1 mil-
lion while to South America they 
were down 26 percent to $482.5 mil-
lion.

Exports to Canada, which was 
the top buyer of U.S.-made machin-

ery, fell 4.5 percent to $1.5 billion.
Exports to Asia dropped 15.8 percent to 

$458.2 million while European exports were 
down 6.6 percent to $433.1 million.

Mexico, second on the list of countries buying 
U.S.-made equipment, dropped 16.1 percent to 
$310.3 million.

The remainder of the top 10 countries were 
as follows:
•  Australia — $164 million, down 24.5 percent.
• Brazil — $134 million, down 16.2 percent.
•  Chile — $116.7 million, down 40.8 percent.
•  South Africa — $116.4 million, down 51.8 

percent.
•  Peru — $101.9 million, down 30.7 percent.
•  Belgium — $73.1 million, down 25.4 percent.
•  China — $70.1 million, down 34.6 percent.
•  South Korea — $64.9 million, down 10.9 per-

cent.
Duyck said the decline in U.S. exports can 

be partially explained by the strong U.S. dollar 
and the weaker euro, which is driving European 
exports.

The overall U.S. trade deficit for the first 
quarter of 2015 subtracted 1.9 percent from 
growth in the U.S. gross domestic product, “the 
largest subtraction in 30 years.”

Meanwhile U.S. exports to several smaller 
trading partners — Vietnam, Turkey, Nether-
lands, United Arab Emirates, France and Argen-
tina — “increased significantly,” the report said.

AEM ranks highly as a workplace
he Association of Equipment Manufacturers is among the top workplaces in 
Southeast Wisconsin in 2015, according to the Milwaukee Journal Sentinel 
newspaper.

AEM, with 82 employees in the region, ranked 15th among 75 small workplaces 
listed, the Journal Sentinel 
reported June 12.

In all, 150 workplaces 
received honors in the Jour-
nal’s sixth annual rankings.

“It is a tremendous honor 
to be included among this list 
of leading employers,” AEM 
president Dennis Slater said 
in a news release. “At AEM, 
we are committed to pro-
viding our members with 
quality service, expertise and 
support. This award is testa-
ment to the culture we have 
established and the fact that 
an engaged and happy team positively affects the quality of the work we do to build 
awareness of the policies and issues affecting equipment manufacturing.”

WorkplaceDynamics, the paper’s partner in the venture, invited 1,327 employers 
in the region to take part “and ended up surveying 250 companies and more than 
67,000 employees,” the Journal Sentinel reported.

AEM is a trade group representing more than 900 manufacturing and services 
companies and more than 200 product lines in such industries as agriculture, con-
struction, forestry, mining and utility sectors around the world. Association members 
include manufacturers of mechanic’s truck bodies and accessories such as welders and 
air compressors.

A forum for manufacturers for over a century, AEM is well known for organizing 
trade events, such as the triennial ConExpo-Con/Agg exhibition in Las Vegas and 
the annual ICUEE-The Demo Expo in Louisville, Ky.

AEM is well-known as the organizing association for Con-
Expo in Las Vegas.

T
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Editor’s note: The following article was submitted

J O H N  VA N  M E T E R 
S P E C I A L  TO  S E R V I C E  T R U C K  M AG A Z I N E

mproving fuel efficiency and reducing noise are 
frequent operator requests regarding most engine-
driven welder/generators. Technology advancements 

are making that possible. 
Auto-Speed, standard on Miller Trailblazer welder/gen-

erators, automatically selects the appropriate engine speed 
to match the needed weld load requirement. Using this 
technology, the machine ramps up when more weld load is 
needed, but runs at a lower speed whenever possible for the 
job. 

The result: Welding operators get the power needed 
to weld while consuming minimal fuel and generating the 
lowest level of noise to do so.

The power-management system is built into the weld-
er/generator. It automatically senses the weld load need 
of each application and sends a command signal to the 
engine to match the engine’s rpm to the load requirement. 
The control chooses from four speeds — 2,400 rpm (idle), 
2,800 rpm, 3,200 rpm, and 3,600 rpm (high). 

How it affects fuel efficiency
Many jobsite applications can be completed at power 

levels lower than those allowed by typical welder/genera-
tors in this category. For example, a common application 
on job sites is welding a 1/8-inch 7018 stick electrode. 
With Auto-Speed, welding operators can complete this 

type of welding all 
day at idle. 

Any stick, TIG 
(tungsten inert gas) 
or MIG (metal 
inert gas) welding 
application that 
runs at 150 amps or 
lower can be com-
pleted at idle, or 
2,400 rpm. Welding 
processes that use 
150 to 200 amps 
have a 2,800 rpm 
continuous load 
with this technol-
ogy, while welding 

applications that need 200 to 250 amps require a 3,200 
rpm continuous load. Amperage requirements above 250 
amps run at 3,600 rpm. (These are all approximate thresh-
olds for rpm changes.)

When jobs are completed using a lower engine speed, 
the result for welding operators is greater fuel efficiency. A 
machine with speed-regulating technology can save about 
$460 per year in fuel costs when compared to a machine 
without it, according to field testing. 

Greater fuel efficiency also equates to longer runtimes 
for welding operators on the job, which can help increase 
productivity. Runtimes can increase by up to 90 minutes 
on a 12-gallon tank with the speed-governing technology, 
according to field testing.

Cut noise to improve safety and productivity
A machine that spends more time at lower speeds pro-

duces less noise. It would take 12 gas-powered, high-speed 
welder/generators with the speed-regulating technology 
running simultaneously to equal the noise generated by a 
comparable gas-powered machine that does not use the 
technology.

Reduced noise levels improve safety and communica-
tion on the job site. Quieter operation also means the 
welder/generator often can be used earlier and later, espe-
cially on jobsites in noise-sensitive areas, such as residential 
neighborhoods or near hospitals. This can make complet-
ing jobs a faster process, which helps contractors boost pro-
ductivity and become more competitive in bidding. 

Welding operators can get numerous benefits from the 
improved fuel efficiency and reduced noise when using the 
new generation of welder/generators with speed-regulating 
technology. 

Note: The speed-regulating technology discussed in this 
article applies to gasoline and variable-speed diesel engine-
driven welder/generators. 

John Van Meter is product manager for Miller Electric Mfg. Co.

Fuel-efficiency improves, noise cut
with speed-governing technology
Technology automatically selects the right engine speed for the weld load

A welder/generator that spends more time at lower speeds pro-
duces less noise.

Speed-governing technology on a weld-
er/generator can save up to $460 a year 
in fuel costs.

I

877-OIL-VACS    
LUBEBUILDER.COM
info@sageoilvac.com

LUBEBUILDER WILL 
CHANGE YOUR JOB SITE

• Say goodbye to pumps! 
• Vacuum technology is cleaner, 
 faster & safer
• Plus, it’s easier to maintain for 
 lower cost of ownership
• Create a mobile fluid exchange 
 system tailored to your needs
• Right size, right number of tanks
• Engineered for various applications 
 and roughest environments

Change your job site today!

 

Find a Sage Oil Vac dealer near you!

 

CHANGE.
YOUR WAY.

Operate and Fill Remotely 
from the Ground
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OPERATE the newest equipment at
the LARGEST tradeshow for the utility industry

featuring over 850 EXHIBITORS   

 

Get your badge now at www.icuee.com to save 50%

September 29 – October 1, 2015
Louisville, KY
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“Lube skids are ideal for applications 
where mobility, flexibility, and moderate use 
are factors,” Shaw explains.

Commonly used in construction for 
fluid top-offs, lube skids are also often seen 
in the equipment rental, oil/gas, and agri-
culture industries. 

“Rental maintenance is a huge player,” 
says Aaron Sage, chief operating officer at 
Sage Oil Vac in Amarillo, Texas. “They’ve 
got equipment out there in use, but they 
may or may not have the contract to main-
tain it.”

Generator maintenance is a specific 
rental maintenance category that benefits 
greatly from lube skids, says Sage. Constant 
oil changes are often required for peak 
power generators or backup generators 
installed in vital buildings, such as hospitals. 

Lube skids can be transported on a 
flatbed or in the bed of a pickup; they’re 
easily loaded and unloaded as needed. They 
can also be integrated into a box truck or 
crane body truck. Allowing for service in 
the field, they essentially act as mobile lube 
solutions that let mechanics and operators 
complete fluid top-offs, emergency main-
tenance, or primary lubrication when large 
fluid volumes aren’t required. 

The industry is filled with horror stories 
about loose jugs and large drums spilling 
out of truck beds, resulting in tens of thou-
sands of dollars (or more) in fines. Lube 
skids can also help solve that problem. 
With environmental issues becoming more 

of a focus, no company wants to deal with 
the negative publicity associated with spill-
ing oil all over the road or at a job site.

“You see so many service trucks going 
down the road with five-gallon buckets and 
nasty drip pans and drain pans — and even 
55 gallon drums in the back,” Sage says.

What you need to know about lube skids
continued from cover

Lube skid fits snuggly.

Photos courtesy of Curry Supply

Lube skid is lifted onto the deck of a service truck.

WWW.TAYLORPUMPANDLIFT.COM
Visit our website for other applications!

Lube Skid
Taylor Pump and Lift offershigh-quality 

standard or custom-built lube skids. These 
rugged skids are completely self-contained 

and fully mobile. They offer the 
perfect solution for servicing 
mobile equipment in a variety 

of applications.

Taylor Pump and Lift 4325 
Motorsports Dr. Concord, 
NC 28027 
704-786-9400 
Fax: 800-982-1915

Two Standard 
Skids Available:
TPL-236-983
Features two 50 gallon 
new oil tanks and one 
60 gallon used oil tank

TPL-236-993
Features three 30 gallon 
new oil tanks and one 
60 gallon used oil tank

37 Raglin Place, Cambridge, ON N1R 7J2 • t. 519 620 8787 • f. 519 620 3757 email: sales@pridebodes.com

Your Truck dealer 
may say:

“YOU NEED A 
BIGGER TRUCK”

We say:

“YOU NEED 
A BETTER
ENGINEERED
BODY AND
CRANE 
PACKAGE”

Visit our Website at
www.pridebodies.com

for more product information

All Aluminum Construction
10,000 to 25,000 ft. lb. crane tower

16,000 to 40,000 ft. lb. crane tower

25,000 to 70,000 ft. lb. crane tower
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As enclosed systems, lube skids can reduce the chance 
of spills as well as dirt infiltration.

Pick the perfect package

Lube skid packages are available in a range of options 
and sizes, from small packages for half-ton pickups to 
packages for class 8 service trucks. They typically hold less 
fluid than a lube truck or lube trailer, but lube skids still 
versatile enough to be valuable for large and small fleets 
alike. With large fleets, a lube skid can service a few pieces 
of equipment brought to a job site before work begins or 
equipment left behind once most of the work is finished. 

The typical package involves either a hydraulic or com-
pressor pumping system. But Sage Oil Vac’s lube skids 
don’t involve the traditional lube set-up.

“Our systems use tanks you can pressurize to dispense 
oil, which allows you to vacuum used oil from equipment,” 
Sage explains. To accommodate the vacuum component, 
the tanks are thicker (which can also translate to heavier) 
— but the lack of pumping system makes the weight dif-
ference a wash.

Service truck operators can vacuum fresh new oil into 
the system before they dispense; they can also vacuum-fill 
the tank at a faster rate. With no pumps, there are fewer 
moving parts (and hopefully fewer maintenance problems, 
too). Because you can vacuum in from a central location, 
Sage Oil Vac lube skids can be placed anywhere on a ser-
vice truck without worrying about accessibility. 

“You often talk about putting a lube skid in the back of 
a service truck, but they can be all the way at the front of 
the work truck body since you don’t have to reach them,” 
Sage points out. Several Sage Oil Vac systems have cen-
tralized fill and dispense points located on the truck, with 
the tank located elsewhere. A control system in the service 
truck allows mechanics to vacuum fill, control air pressure, 
and monitor tank pressure from a single point.

Curry Supply offers two standard lube skid options: a 
40/40/60 gallon package (two 40-gallon product tanks, a 
60-gallon product tank, and a five-gallon tank for grease) 
and a 50/50/100 gallon package. “Depending on the par-
ticular application and the products to be carried, a lube 
skid can be assembled to meet specific needs,” says Shaw. 
Curry Supply can customize lube skids to include different 
tank sizes or combinations.

Built with fork pockets on all four sides, the skids 
enable easier lifting and maneuverability. They can eas-
ily be placed in position either in a truck bed or on the 
ground — even when full of fluid product — thanks to the 
four accessible lifting points. Curry Supply’s skid, product 
tanks, and enclosed reel compartments use Raptor liner 
for increased protection and durability; radius tank corners 
help eliminate weak spots. 

Valley Industries, a Hastings, Neb., manufacturer of 
lube skids for 20 years, builds lube skid packages ranging 
from a one-tank used oil system up to as many systems as 
requested, says Shane Erickson, sales and marketing man-
ager at Valley Industries. The company features a Build-
A-Skid form on its website where potential customers can 

view the variety of tank options, tank capacity, pumping 
options, and other requirements available. Valley Industries’ 
typical lube skid package can be installed in approximately 
two hours. 

Lube skid packages can also be modified and adapted 
to include items like air compressors and generators to run 
drills and welders, or other devices. Some service truck 
operators have also chosen to incorporate power washers 
into their skids so they’re always available.

The determining factors

Before you jump on the lube skid bandwagon, there are 
several factors to consider when determining which lube 
skid package will truly fit what you need. 

“There are companies that say, ‘I want a lube skid with 
two 80-gallon tanks,’” says Sage. “But if they really look 
at their maintenance situation, they may not need 80-gal-
lon tanks; they may only be using five or seven gallons at a 
time.”

Considering how many maintenance jobs you want to 
complete in a specific time period will help you narrow in 
on the type of lube skid package that will work best. Other 
important considerations, says Erickson, are visibility and 
location of specific equipment on the service truck.

You should also evaluate the empty weight of your ser-
vice truck, the dimensions of the bed, and the gross vehicle 
weight rating of the service truck. Shaw also recommends 
thinking about which types of fluid products will be used 
as part of the lube skid package. Before any decisions are 
made, “we strongly recommend that a needs assessment 
be done with a reputable provider of lube skids,” Shaw 
emphasizes.

Cost can be a determining factor as well when decid-
ing what type of lube skid package you require (or whether 
it’s even worth the investment). There are many variables, 
ranging from job applications to available options, that will 
ultimately determine pricing. For a fairly common lube 
skid package (a 60-gallon tank with two 30-gallon fresh oil 
tanks), Sage says you can anticipate spending between at 
least $6,000 and $10,000, depending on the type of pack-
age. “It really boils down to what the operator needs, what 
their fleet looks like, and what their specific job tasking is 
for the equipment they’re maintaining.”

In conclusion — getting started

If you choose to incorporate lube skids into your ser-
vice truck fleet, don’t forget that the skids themselves will 
also need maintenance from time to time. A broken part 
or cracked oil tank can place the entire skid in danger of 
breaking down (or cause a fluid spill). 

“It is instrumental to implement an effective preventa-
tive maintenance plan to keep everything moving forward, 
and lube skids are a giant step in the right direction,” 
Erickson says.

Leah Grout Garris is a full-time freelance writer, editor, and 
marketing consultant based in Cedar Rapids, Iowa.

Hoses are arranged neatly 
inside the lube skid. Photo 

courtesy of Curry Supply

Sage Oil Vac model 2M060 used for remote 
oil change on trucking fleet
Photo courtesy of Sage Oil Vac

Sage Oil Vac Lube Skid control panels allow for cen-
tralized control of all lube skid functions, allowing 
tanks and equipment to be remotely operated.
Photo courtesy of Sage Oil Vac
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E
ric Anthony of Aberdeen, Idaho doesn’t 
merely march to a different drummer — 
he marches to a different band. The self-

described president, bookkeeper, service manager 
and labor force of Horse Canyon Services Inc. 
uses a railroad crane on his service truck, never 
bills customers, and sells “confidence.”

“A lot of my customers are farmers, and it 
can get pretty tense during harvest,” says the 
55-year-old Anthony. “One of my long-time 
customers said that once he calls me for repairs, 
he can relax, because he says I project a level of 
confidence that I’ll get him running, no matter 
what it takes.”

Anthony’s confidence comes from 37 years 
of working in truck and heavy equipment repair 
shops. He began his career as a mechanic at 
an International Harvester truck repair shop 
in Tacoma, Wash., served a three-year appren-
ticeship to become a journeyman mechanic, 
progressed through a series of heavy-equipment 
repair shops, and eventually moved to southeast 
Idaho in 2002 and gave himself a raise by start-
ing his own business.

“When we moved to Idaho I was going to 
have to take a serious pay cut if I worked in a 
shop around here,” he says. “So I started Horse 
Canyon Services. I work on trucks, heavy equip-
ment and farm equipment. I started out charg-
ing $48 an hour, and now that I’ve got my repu-
tation established I charge $80 an hour and I’m 
busier than I want to be.”

Anthony began his business on a shoestring. 
He purchased a battered four-wheel-drive 
1975 Ford F600 with a crane and service body 
for $3,500 and began proving himself to local 
trucking companies and farmers. As his busi-
ness prospered he upgraded to his current 2001 
Sterling Acterra outfitted with a 5.9 liter Cum-
mins Series B, 24-valve, 205-horsepower engine 
coupled to an Allison MD3060 automatic trans-
mission teamed with a Marmon-Herrington all-
wheel-drive kit. 

“All-wheel-drive isn’t an option around here,” 
he says. “You’ll be driving down a rural road and 
come to a spot where they’ve irrigated across the 
road and you’ve got to get through a 60-foot-
wide stretch of mud that’s two feet deep.”

He outfitted the truck with a used 13-foot 
Knapheide service body, then installed the 
unique crane that came on his original Ford ser-
vice truck.

“It’s a Waterloo telescoping crane,” says 
Anthony. “The guy told me it was originally on 

a railroad gondola car. I like it because I don’t 
have to raise it nearly vertical to lift something 
heavy close or into my truck, like you do with a 
regular crane.”

The 10,000-pound capacity Waterloo crane 
shares the center bay of Anthony’s service body 
with a Husky air compressor that he “behead-
ed.” He removed the air compressor assembly 
from the top of the 80-gallon storage tank and 
mounted it on the crane’s hydraulic reservoir to 
reduce the overall height of the truck. A Miller 
Trailblazer 10,000-watt generator/welder capa-
ble of MIG, TIG and arc welding also provides 
electric power on remote job sites.

Anthony’s array of tools is, “nothing fancy,” 
he says. “Every so often I let myself buy special 
tools, like a Parker air-over-hydraulic portable 
hose crimper, or a Tiger Tool for disassembling 
truck U-joints. I should have bought that Tiger 
Tool 30 years ago, and saved myself a lot of 
pounding.”

A Galaxy smartphone is a critical part of 
Anthony’s tool arsenal.

“If I’m working in tight quarters, trying to 
read wires or see things where I can’t get my 
head to get a good look, I’ll snap a picture with 
the smart phone, then blow it up so I can see 
the small details. Plus, I use the Internet all the 
time to access wiring or hydraulic schematics. 
It’s amazing what you can find on the Internet 
even though you’re miles and miles out in the 
country.”

Many self-employed mechanics spend a lot 
of time wrestling with billing and office work. 
Anthony short-cutted those headaches early in 
his career as an entrepreneur.

“(Bill collecting) isn’t a problem for me 
because I never send out bills. I collect payment 
as soon as a job is finished. McDonald’s expects 
cash for fixing you a hamburger, and that’s the 
way I get paid for fixing equipment.”

One-of-a-kind 
mechanic has  
one-of-a-kind truck

“When we moved to Idaho I was 
going to have to take a serious 
pay cut if I worked in a shop 
around here. So I started Horse 
Canyon Services.

~ Eric Anthony, Aberdeen, Idaho

Dan Anderson is a part-time freelance writer and full-time heavy equipment mechanic with more than 20 
years of experience working out of service trucks. He is based in Bouton, Iowa.

Eric Anthony’s 2001 Sterling Acterra is outfitted 
with a 5.9 liter Cummins Series B, 24-valve, 
205-horsepower engine coupled to an Allison 
MD3060 automatic transmission teamed with a 
Marmon-Herrington all-wheel-drive kit.

Inside the cab of Anthony’s one-of-a-
kind truck.

A Husky air compressor that Anthony “behead-
ed” shares the center bay with the crane.

Miller Trailblazer 10,000-watt generator/welder is tucked inside the center bay.
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We’re always looking for service/mechanic truck owners, operators and mechanics to tell  
us about their vehicles and how they use them.

If you’d like your truck featured in a future Spec My Truck column, send an email to  
editor@servicetruckmagazine.com, with the subject line, “Spec My Truck.” Just tell us a  
little bit about the truck. And include a phone number and the best time to reach you.

Tell us about 
your truck

The 10,000-pound capacity Waterloo 
telescoping crane was “originally on a 
railroad gondola car.”

The array of tools in Anthony’s Snap-on tool chest is “nothing fancy.”

Anthony occasionally splurges on special tools, such 
as this Tiger Tool for disassembling truck u-joints.

Galaxy  
smartphone 

enables 
Anthony to 

snap photos of 
wiring in tight 

spots.

A view from the back of the truck.

Anthony has an assortment of screws, washers, and 
cotter pins on hand.

Inside the tool cabinets.

With no extra work lights on his truck, Anthony uses  
a headlamp and pocket flashlight.
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Foote’s interest is not just in collecting and displaying 
models, but in creating elaborate dioramas of construction 
sites. He enjoys taking photographs of an actual site and 
then trying to recreate them at home as authentically as 
possible. That drive for authenticity is why it was essential 
that Foote include some service trucks in his collection.

Every job site needs a service truck
“No job site can function without a service truck,” says 

Foote. “It’s a daily necessity with heavy equipment and 
large scale excavating projects. You need to have people 
on site who can handle any problem that comes up. As 
anybody reading your magazine well knows, the cost of 
the machine is so great you can’t afford to have any down 
time.”

Fellow collector Michael Giarratano couldn’t agree 
more.

“You have to have a service truck if you’re going to col-
lect any sort of construction model,” says Giarratano. “You 
gotta have them in reality. You can’t do without them.”

Like Foote, Giarratano’s collection is extensive. How-
ever, the New Mexico native also constructs his own mod-
els using aluminum tubing, brass and a model plastic from 
a company called Evergreen Scale Models. It’s not an easy 
or quick process, he warns.

“I probably have 45 hours on that one,” Giarratano 
says, referring to the Cat service truck model pictured with 
this article. “Everything you see, I made on the body itself. 
It’s got a three-stage crane, tool boxes and everything. I threw the crane away three or four 
times before I made one I liked.”

As long-term collectors, both Giarratano and Foote are blown away by the advance-
ments made in scale models since they’ve been collecting. The most dramatic change is 
the advent of ability to use computer in the design phase, which allows for a staggering 
increase in the level of detail. Both remember that when they started collecting they were 

lucky if they got tires that could be steered. Back then most of the machine’s details would 
just be decals or design elements, not actual functional parts.

It’s all about the detail
“The detail has increased so much,” says Giarratano. “You used to get ones, it’d have a 

tool box but the doors wouldn’t open. You’d be lucky if it had a latch painted on it. Now 
they’re cast and they open and there are tools in there.”

Foote notes that modern models now have hundreds upon hudreds of parts, including 
doors and hoods that open fully, as well as engines and interiors that are fully detailed.

“The interiors of the trucks used to be mostly a solid colour plastic, black or grey,” 
Foote says. “Today, they’re multi-
coloured. Some companies try to get 
down to the gauges on the instrument 
panels. It’s insane.”

Giarratano says there’s still plenty of 
room for improvement, however. Hose 
reels, he laments, are still all too often 
simply a molded element of the truck, 
rather than a separate functioning part. 
In fact, the inability to find service trucks 
with the full level of detail he wants is 
a big part of why he constructs his own 
models.

“They make winches for their wreck-
ers and stuff like that and they function,” 
says Giarratano. “Why can’t they make a 
hose reel function and pull that out like 
you’re fueling up a ’dozer? Same for an air 
compressor and stuff like that. The peo-
ple that build these trucks commercially 
and mass produce them, they have so 
much more technology at their disposal 
than I do. When I custom make my own 
parts, they can do it better than I can and 
they can do it faster. I’m not sure what’s 
stopping them from making things bet-
ter, but I know they could.”

Model service trucks tackle small jobs 
continued from cover

Michael Giarratano says he spent 45 hours to 
create this model of a service truck.

“I look for open-
ing doors, tool box 
doors. I want to see 
a vise on the back of 
it. Work lights. Real 
good paint and good 
detail otherwise. Fuel 
pumps on the service 
trucks, hose reels, 
stuff like that.”

~ Michael Giarratano,  
service truck model maker

continued on page 15

*RHP measured at the rear wheels
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Brake WithBrake WithBrake WithBrake WithBrake WithBrake WithBrake WithBrake WithBrake WithBrake WithBrake WithBrake WithBrake WithBrake WithBrake WithBrake WithBrake WithBrake WithBrake WithBrake With

OFFERING AN INCREASE IN SAFETY, RIDE COMFORT & SAVINGS

QUICK & CONTROLLED BRAKING FOR ISB CUMMINS DIESEL ENGINES 
Simplified design with a straightforward bolt-on integration
Compliant with emission standards and anti-noise bylaws

Up to 40% more braking power with an additional 150 RHP*

Increased vehicle and load control while reducing brake fade
Reduced foundation brake wear for 3x longer service brake intervals

Designed For The Heavy Hauler
www.pacbrake.com/loadleash     800.663.0096
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New employees will help company “strengthen its core business.”

Youtube channel attracts enthusiasts
Foote expresses his love for models on his 

Youtube channel, Mike’s Model Reviews. His 
hundreds of subscribers and thousands of views 
make it clear that there is a bustling community of 
model truck enthusiasts. If you search Youtube for 
“model service truck,” the site returns thousands of 
results, including many other users like Foote who 
do reviews, unboxing videos, and the like.

When reviewing a truck, Foote has some fea-
tures that he always looks for.

“As far as a service trucks, most of them that I 
collect are in 1/50th or 1/250th scale,” says Foote. 
“What I look for is of course detail and function-
ality. Almost all service trucks these days have 
some sort of a crane on them. That’s pretty stan-
dard thing. A lot of them have welding units on 
them. I’m looking for the most detail possible. I’m 
looking to get the best bang for my buck.”

“I look for opening doors, tool box doors,” says 
Giarratano. “I want to see a vise on the back of 
it. Work lights. Real good paint and good detail 
otherwise. Fuel pumps on the service trucks, hose 
reels, stuff like that.”

While fully detailed models are not cheap, a 
wide range of options is available. On the lower 
end, a 1/16th scale Big Farm Case-IH Ram 3500 
Service Truck model costs around $40 on www.
diecastdirect.com. While this model appears to 
include a functional crane, the tool boxes, hood 
and cab doors of the truck do not open and detail 
is limited.

On the other end, someone willing to spend 
$200 could obtain a 1/50th scale Peterbilt 357 
from www.diecastmodels.com. That model fea-
tures opening tool boxes, functional hose reels and 
hundreds of other fine details that make collectors 
like Foote and Giarratano salivate.

That range of products and options can also 
sometimes be found at local hobby and model 
shops. To this day, Foote still shops at the same 
model shop that held the model fair which 
launched his love all those years ago — DHS 
Diecast out of Berea, Ohio.

Regardless of where you buy it, a model service 
truck can be a fantastic ornament for one’s desk or 
as a gift idea. What more perfect gift for the child 
of a service truck operator than a model of mom 
or dad’s own truck?

Matt Jones is a freelance writer based in Fredericton, 
N.B.

Lego models  
are a snap
Hugely popular construction toy maker Lego has 
also produced its own service truck building kits. 
Mostly falling under the Lego Technic umbrella 
(which features larger and more involved designs with 
functional parts), Lego’s service trucks capture many 
authentic features. According to Jeppe Juul Jensen, 
Lego Technic design manager, the latest model was 
designed to take advantage of Technic’s pneumatic 
and powered abilities.

“It proved to be a challenge to build so many 
functions into one model, but after a while the design 
team came up with several nice features and building 
approaches that really made the final model stand out 
— both on the many functions and the iconic and 
authentic design,” Jensen says.

The Technic Service Truck isn’t based on any 
specific truck, but rather is inspired by several differ-
ent real life vehicles, he says. The team attempted to 
combine the best features, functions and design ele-
ments into the final model. Choosing which features 
to include can be a very difficult process.

“It’s important for us to make sure that the func-
tions are both authentic, fun to play with and of 
course not too complex for our audience of Technic 
builders age 10 and up.”

In March, Lego will release another service truck 
building kit, this one part of their Lego City line, 
which will be in the smaller scale of traditional Lego 
series.

Lego produces service truck 
kits under its Technic brand.

Photo courtesy of Lego

Service truck part  
of “spending spree”
Purchase of a used service truck was part of a recent $1 
million municipal spending spree in Utah, according to a local 
newspaper website.

The truck, which included a 6,000-pound crane, costs 
$43,000 after a trade-in, was among the recent purchases by 
the city of Bountiful, the Standard Examiner reported.

Other recent purchases included $380,146 for two new 
dump trucks equipped with beds, plows, spreaders, and 
hydraulics, the report said.

Gary Blowers, the city’s director of streets, sanitation and 
landfill, “told council members the city usually buys most 
of its heavy equipment using state contract prices to ensure 
getting the most bang for the buck,” the paper reported.

continued from page 14

Call Toll Free 

1-855-498-0610
TEAMCO INC. • 27065 Kerslake Pl. 

Tea, South Dakota 57064

www.teamcoinc.com

New Generation Commercial Grade Mechanics Truck Bodies & Cranes

Since 1988

• Concealed Stainless Steel Door Hinges
• Smooth Sides
• 10 Ga. Galvanneal
• Pressurized Compartments
• Power In & Out Outriggers (most models)

• Large Outrigger Pads
• Wireless Proportional Crane Controls

• Dual Rear Out-Riggers (most models)

• No Exposed Hoses or Cylinder Rams on Out-Riggers    
• 6,000 lbs. to 14,000 lbs. Cranes   
• “Gang Lock” system with 3-point locking 
   • LED Cabinet Lighting
• Large Work Bench
• Sprayed Smooth Bed Liner in Compartments 

 

Service body maker  
announces new staff
Iowa Mold Tooling Co. Inc. announced three new hires this 
June.

They are inside sales rep Shay Linahon, lean specialist 
Schad West, and senior customer service associate Bridget 
Wolf, the company said in a news release.

Linahon, who previously worked at Graham Wood Doors, 
will assist with the promotion and administration of national 
and fleet accounts for IMT.

West, previously with Crowne Group and Hagie Manu-
facturing, will lead initiatives and training of continuous 
improvement events for operations, while working to integrate 
the Oshkosh operating system. IMT is an Oshkosh company.

Before joining IMT, Wolf also worked for Graham Wood 
Doors. She joins IMT’s customer service and aftermarket sup-
port teams.

“Our three new hires will help IMT continue to strength-
en its core business,” IMT general manager Jim Hasty said in 
the news release.

Based in Garner, Iowa, IMT manufactures such products 
as service vehicles, truck-mounted cranes, and air compressors.
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there’s “no question” Euro-style vans are becoming an element of the service truck industry.
“It’s now reaching a critical mass, with multiple suppliers,” Sumrall said. 
The tall vans with the sleek profile have been a mainstay of European businesses for 

two decades. But in the U.S. and Canada, they’re a more recent phenomenon. Mercedes 
launched the Sprinter in North America in 2001, and was essentially alone in the market 
for about a decade. But over the last few years, Ford and Ram have introduced their own 
cargo vans, while Mercedes overhauled the Sprinter, boosting its fuel economy. 

Across the brands, business is booming. Mercedes recently announced it will spend 
$500 million to build a new South Carolina plant — just to assemble the Sprinter. 

Chris Weiss, vice-president 
of engineering for service body 
manufacturer Knapheide, in 
Quincy, Ill., said there’s plenty 
of interest in many types of vans 
from buyers who may have been 
putting off their purchases in the 
recent past. But he also believes 
the market is changing. 

“There’s a huge, pent-up 
demand on the van side,” Weiss 
said. “Overall, van sales have been 
large in the U.S., with the old 
E-Series from GM, and Ford. 

What we’re seeing is a high acceptance of the Euro-style van, with the Ford Transit, espe-
cially, and the Ram ProMaster.”

Smaller versions of those vans, like the Transit Connect, 
City Express and the ProMaster City, are also seeing grow-
ing demand. Weiss said it’s not clear yet exactly what market 
is losing out from the shift to the smaller vans.

In general, Weiss said, more people are looking to harness 
efficiency by moving down in vehicle class — but typically 
not in huge jumps. Users of the most heavy duty vehicles 
have the least amount of interest in downsizing because of 
the work they do with a larger class truck, but he said oth-
ers are willing to make the switch if smaller vehicles can still 
offer a similar range of options.

Trying to cover all the bases

For some, a Sprinter, ProMaster or Transit covers most or 
all of the bases — and brings some added bonuses. 

John Marshall, senior vice-president of sales for Utilimaster, an Indiana maker of vans 
and truck bodies, said the first customers to shift to cargo vans already had some vans in 
their fleets. 

Marshall said most of the vans on the market have similar configurations — usually 
between 200 and 500 cubic feet — with similar wheel base options. Each can be outfitted 
with specialized packages with the bins, racks, shelves and bulkheads needed for work and 
storage.

Fuel economy among  
the benefits

“The early adopters of Euro-style 
vans are typically individuals that 
have been in a cargo van crawling on 
their hands and knees, and they’re 
just ecstatic just to be able to stand 
up in the vehicle and work on it,” 
Marshall said. “The fuel economy is 
almost double, and those two advan-
tages alone are pretty significant.”

But those same perks are equally 
interesting to people working in 
trucks. 

Ken Calhoun, vice-president of 
customer relations at Truck Centers 
of Arkansas, said he bought a pair 
of cargo vans several years ago when 
he was working for an engine dis-
tributor that was supporting a line of 
power generation products. He made 
the switch for practical reasons: they 
provide a work place for a laptop, 
and dry storage for spare parts. Plus, 
the vans have enough capacity to 
carry reserve oil and waste oil on 

board for the preventative maintenance he was handling.
With the van, rather than a truck, Calhoun found he could easily do work inside — 

the vans had interior fluorescent lighting — before jumping out at the work site. Though 
the vans were more costly than more traditional trucks, Calhoun said it was worth it for 
the job’s specific demands.

“I’m a big fan; it’s an excellent platform,” he said. 
Sumrall, with the NTEA, said some users prefer vans because it’s easier to ensure valu-

able tools and other equipment will be safe when they’re all locked up inside the vehicle. 
And, he said, many users find the vans offer better fuel economy.  

Trucks remain the favored tools

Still, there’s not exactly a groundswell of support for abandoning trucks in favor of 
vans.

NTEA surveys haven’t found evidence that its members are planning a major shift to a 
different type of vehicle, Sumrall said. For many, it’s just a case of service trucks doing the 
job they’re designed to do — and doing it well.

“I think work trucks are just that: very specific tools for a tradesman or fleet operator,” 
he said. 

Marshall, with Utilimaster, said people in this part of the world often just don’t think 
of vans as an option for heavy work or hauling. He believes that will change as manufac-
turers increase the towing capacity of cargo vans and other lighter vehicles. 

“The thing that’s holding us back as Americans is we think of a pickup truck as a work 
vehicle,” he said. “We have minivans and conversion vans, but we haven’t thought of vans 
as a complete commercial vehicle outside of the HVAC industry.”

Still, Marshall said he’s convinced the growing presence of commercial vans in North 
America will begin eroding at that mindset, and eventually shifting the way companies 
develop their fleets and think about service vehicles.

“I believe Euro vans will completely cut into the service body and truck body market,” 
he said.

When that happens, he said, it’s going to be because individual users try something 
new and embrace features like “not standing out in the rain, getting to your tools and hav-
ing your back to John. Q. Public where you can’t see somebody walking up behind you.”

“It’s the ability to stand in the van in the dry weather and work where it’s heated,” 
Marshall said. “I believe that will have a pretty big weight on shifting the mentality.”

Erin Golden is a journalist based in Minneapolis.    

C O V E R

Ford Transit is among the Euro-style vans now receiving 
attention from traditional service truck users.
Photo: The Knapheide Manufacturing Company

“The early adopters of Euro-style vans are typically 
individuals that have been in a cargo van crawling on 
their hands and knees, and they’re just ecstatic just 
to be able to stand up in the vehicle and work on it.”

— John Marshall, senior vice-president, Utilimaster

“There’s a huge, 
pent-up demand 
on the van side.”

– Chris Weiss,  
vice-president, Knapheide

Mercedes touts its vans with a vibrant display at the Work Truck Show in Indianapolis in March.               
Photo: Keith Norbury

Doyle Sumrall

Euro-style vans gain traction continued from cover
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Your jobs.  our trucks.
Built. Financed. Delivered. Serviced. Guaranteed.  

One of America’s largest manufacturers of commercial service vehicles, since 1932.

Curry Supply makes it easy to purchase your next Mechanics Truck.  
We handle it all for you - including quick response, a large in-stock 
inventory, custom design capability, in-house financing and shipping, 
plus an industry-leading warranty.

www.CurrySupply.com  |  800.345.2829

K E I T H  N O R B U R Y

elematics — the wireless transmission and analysis 
of data — has plenty of benefits for users of service 
trucks, says a vice-president with Telogis Inc., a 

California-based telematics enterprise.
A typical application of Telogis would simply be to 

enable a company to know where its service trucks are at 
any given moment, said Greg Dziewit, the firm’s vice-pres-
ident of commercial OEM.

“With a solution like Ford telematics, you could have 
visibility of where your customers are, where your service 
trucks are, even certifications of your drivers,” Dziewet said 
during an interview at the Work Truck Show in India-
napolis this March.

For example, telematics enables creation of a profile that 
includes characteristics of the truck, such as its tools, how 
the truck is being deployed, and even characteristics of the 
driver. This would help determine, as well, if a truck is the 
right one to deploy for a certain job.

One benefit of telematics is that it enables fleet manag-
ers to track the maintenance requirements of the vehicles. 
Because they have visibility of the entire fleet, “they don’t 
have to depend on a driver telling them if there’s an issue 
with the vehicle,” Dziewit said. “Perhaps an engine light 
comes on. You don’t have to worry and wait for a driver to 
report that because you have visibility to that.”

The manager can obtain the diagnostic trouble code, 
or DTC, and make an informed decision: “Does that 
vehicle need to come off the road, or does it just need to be 
addressed at the next preventative maintenance?”

Joining Dziewit for the interview was Bill Frykman, 

manager of business and product development for the Ford 
Motor Company. At the show, the companies announced a 
“new generation” of Ford’s factory-fit commercial telemat-
ics platform. Called Ford Telematics powered by Telogis, it 
replaces Ford’s existing Telogis telematics brand and prod-
uct in the U.S. and Canada, according to a news release.

Frykman said Ford launched its service with Telogis in 
2011. It takes the Telogis platform and enables proprietary 
data from a Ford vehicle to be displayed on a Telogis dash-
board, he said.

Driver scorecard featured
That information can be as simple as measuring tire 

pressure, oil life, and seatbelt status, to more complicated 
features like a driver’s scorecard.

Frykman pointed 
out that the base 
telematics offering is 
“an embedded device 
that transmits data 
off the vehicle.” That 
includes mapping, 
driver scorecards, 
and monitoring of 
maintenance needs. 
“And then you can 
add on the dispatch-
ing and the order 
management on top 
of that, but those are 
enhancements to the 
base offering.”

Ford Telematics 
is available on vari-
ous 2009 or newer 
Ford models, includ-
ing Ford Super Duty 
and F-150 pickups 
and Ford Transit 
vans. It will also be 
available later this 
year on the new 
model 2016 F-650s 
and F-750s.

“The Ford telematics Telogis platform scales across 
any vehicle in the fleet, even a trailer or any other powered 
asset,” Frykman said. “So it doesn’t have to be a Ford vehi-
cle. We can show a non-Ford on the dashboard, as well.”

However, on a Ford truck, the platform provides richer 
information as well as a longer warranty.

“You don’t need to just wait until you turn over the 
fleet,” Frykman said. “The dealer can order hardware and 
install it back to 2009 model year vehicles.”

Telematics and trucks
Representatives from Telogis and Ford talk about how telematics can benefit service truck fleets

Greg Dziewit, vice-president of commer-
cial OEM with Telogis, and Ford Motor 
Company’s Bill Frykman, manager of 
business and product development, talk 
about telematics at the 2015 Work Truck 
Show.             Photo by Keith Norbury

Telogis software collects and analyzes an array of truck data.

T

continued on page 19
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WHY RISK YOUR FIRST-CLASS IMAGE  
WITH SECOND-RATE EQUIPMENT?
You’ve worked too hard earning your customers’ trust to have  
unpredictable equipment performance trip you up. Nobody under-
stands that like H&H.

Our custom truck bodies are designed with field work in mind. We 
build them one at a time from the most rugged, high-quality materials 
and components available. No corners cut, no details overlooked.

As a result, an H&H truck body won’t let you down on the job. You get 
efficient, affordable, dependable performance, year after year, so your 
customers get the prompt, effective service they expect — every time. 

16339  Lima  Rd.,  P.O.  Box  686  •  Huntertown,  IN  46748-0686
Phone:   260-637-3177   •   800-551-9341   •   FAX:   260-637-6880
E-mail: hhequip@frontier.com • Web: www.hhsalescompany.com

PREVENTION WITH POWERHALT

Many work environments where diesel engines are used have a possibility of exposing the engine to 
combustible vapors. Using an emergency shutoff valve prevents diesel engine runaway and offers protection 
against catastrophic damage to equipment, facilities and personnel when a runaway condition occurs.

A COMPLETE PACKAGE

Every custom kit comes complete with all the necessary 
mounting installation kits, accessories, and control 
options required for the installation 

800.663.0096  /  www.powerhalt.com

AIR INTAKE EMERGENCY SHUT-OFF VALVES FOR DIESEL ENGINE OVERSPEED PROTECTION

Every custom kit comes complete with all the necessary 
mounting installation kits, accessories, and control 
options required for the installation 

www.powerhalt.com

 

▪  Automatic reset for in-cab control/comfort when testing 
   product (no more lifting the hood to manually reset)

▪   Jog cycle capabilities to extend valve life

▪   Anodized aluminum housing and stainless steel 
   components for corrosion protection 

 for in-cab control/comfort when testing 

LIGHTWEIGHT         MAINTENANCE FREE         SIMPLE OPERATING PROCEDURES

combustible vapors. Using an emergency shutoff valve prevents diesel engine runaway and offers protection 

▪  Highly visible large reset knob, anodized red with 
   position indicator

▪   Enclosed valve latching mechanism to prevent 
   corrosion, eliminate tampering, & prevent valve failure

▪  Enlarged bore to eliminate intake/flow restriction
 components for corrosion protection 

ELECTRIC / PNEUMATIC / MANUAL OPTIONS AVAILABLE

 In heads-up testing, PowerHalt outperformed the competitors in classes

POWERHALT APPLICATIONS:

▪ Class 3-5 Pick-up / Chassis Cab Trucks
▪ Class 6-8 Commercial Heavy Duty Trucks
▪ Stationary Applications (generators, light towers, heaters, pumps, etc.)

He said it could even be installed 
in vehicles older than that, although 
they’d lack the sensors of modern 
vehicles that provide the raw data 
that makes telematics so powerful.

Monitoring  
raises concerns

The ability of telematics to track 
a driver’s behaviour in such fine 
detail has raised concerns about 
employers and supervisors abusing 
the system to force employees to cut 
corners in order to meet quotas. That was the prevailing theme of a March 2015 article 
in Harper’s magazine that included an interview with Telogis CEO David Cozzens. The 
article said surveys showed reaction from drivers to the new technology has been “over-

whelmingly negative,” noting that 80 percent of U.K. 
fleet managers in one poll had encountered resistance 
in implementing telematics.

“People get intimidated and they work faster,” the 
Harper’s article quoted one driver. “It’s like when they 
whip animals. But this is a mental whip.”

Telematics firings have become common despite 
the Teamsters union winning contract language pro-
hibiting the practice, the article stated. 

Krys Grondorf, vice-president of corporate com-
munications for Telogis, pointed that in the Harper’s 
article, Cozzens stressed “the safety angle, the idea 
that most people, most workers who are driving these 
trucks, they want to go out into the world and they 
want to do well by their company.”

Dziewit added that customers deploying telematics 
have a commitment “to insure their employees are going home safely at night.”

He said that customers are also using telematics to develop creative ways to “incentiv-
ize” safe driving. It’s less a system for penalizing than it is a system of encouragement, he 
said.

The Telogis platform can be used on various devices.

“You don’t need to just 
wait until you turn over 
the fleet. The dealer 
can order hardware and 
install it back to 2009 
model year vehicles.”

~ Bill Frykman,  
Ford Motor Company

continued on page 20

continued from page 18
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According to Harper’s, though, time-pressured drivers 
find ways to compromise the system, such as by clicking 
seat belts behind their backs.

Concerns over employee privacy are something compa-
nies work out for themselves, and not something Telogis is 
heavily involved in, Dziweit said. “It’s a corporate responsi-
bility decision,” he said. Then he pointed to a safety benefit 
of driver monitoring that would be of significance in the 
service world.

“You have drivers out there going out to do service in 
unknown territories. It’s really responsible for the com-
panies to know where the vehicles are,” he said. “And if a 
vehicle’s in a spot maybe longer than it should be, it might 

be worth a phone call to that driver to make sure that 
they’re safe.”

Frykman said monitoring also gives drivers feedback 
on their performance relative to their peers. “It’s laid out 
very simply. You can see where you are amongst your peer 
group.”

A driver might not even realize, for example, that he 
drives aggressively. Telematics can “gently motivate” him to 
operate the vehicle more safely.

Location intelligence saves
Another benefit of telematics is “location intelligence 

— knowing exactly where that vehicle is,” Frykman said.
That would be useful for a fleet that services, say, class 

8 trucks. When an emergency call comes in, telematics not 

only immediately identifies the location on a map but also 
the location of the nearest available service truck. “That 
saves fuel; that diminishes the response times.”

As Harper’s pointed out, telematics has the potential to 
save companies millions of dollars in fuel, labor and main-
tenance with the industry expected to reach $30 billion by 
2018.

Telogis is capturing a chunk of that. As of September 
2014, it was operating on 380,000 vehicles around the 
world. Other companies that have integrated Telogis sys-
tems include General Motors, Hino, Volvo, Mack, Freight-
liner, Isuzu, and Manitowoc.

Telogis is very much a 21st century concern. Founded 
in 2001, it’s not a startup any more, however. “We’ve been 
around for quite some time, and through a few rounds of 
funding. We’re a pretty mature player,” Grondorf said. That 
included Southern California’s largest institutional funding 
round in 2013, according to a Telogis news release.

The Telogis system connects to the Telogis “cloud” 
through a secure cellular network. The data is encrypted 
using multi-factor authentication (such as a second pass 
code being sent to a driver’s cellphone that the driver must 
key in to activate the system). 

The data can be sent to various devices, such a dash-
board display, a tablet, a laptop, or smartphone.

Work orders, for example, can be dispatched to a service 
truck operator’s personal laptop or tablet, Dziewit said. 
“Then they can fill out the work-order form right there 
on the site, and then send it back through the cloud, and 
(with) no paper in the vehicle,” he said. “It’s really turning 
that vehicle into a mobile office.”

Telogis is strictly a software company and uses whatever 
third-party hardware “is best for the customer,”  
Grondorf said.

continued from page 19

Company wins 
business award
Curry Supply Company has won an award for outstanding 
business service in the firm’s home county.

Curry received the 2014 Alexander A. Notopoulos 
Award during the May 15 annual meeting of the Altoona-
Blair County Development Corp. at the Blair County 
Convention Center, the Altoona Mirror newspaper reported.

The award is named in honor of a local attorney who 
dedicated many years of service to the Altoona/Blair 
County area, according to the development corporation’s 
website.

“I am humbled that we are being recognized in this 
way,” Curry Supply president Jason Ritchey said in a news 
release. “Our company has grown considerably over the 
past eighty years. We would not have been able to achieve 
that growth without the support of our employees and the 
community. Receiving this award is an honor.”

Curry is based 
in Martinsburg, Pa., 
a borough of Blair 
County.

Recipients of 
the Notopoulos 
Award “must have 
a substantiated his-
tory as an established 
business in the com-
munity, coupled by 
ongoing efforts to 
maintain and cre-

ate quality jobs that provide family sustainable wages and 
help to diversity and expand the economic base in Blair 
County,” the news release noted.

A family owned business established in 1932, Curry is 
a manufacturer and dealer of such products as mechanics 
trucks, lube skids, and lube trucks, which is delivers inter-
nationally as well as providing sales and service throughout 
the U.S.

Curry Supply makes lube skids and 
water trucks and is a distributor of 
mechanics trucks.
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Standardized crane controls
aid service truck mechanics

standardized control system from Manitowoc 
Cranes that works across all its new cranes will be 
a boon for mobile mechanics who work on those 

machines, says Manitowoc Cranes president Larry Weyers.
“You want to train your service technicians, you now 

train ’em on one software program. It doesn’t matter if it’s 
a tower, a crawler, RT, etc.,” Weyers said during a presen-
tation at the Crane Rental Association of Canada’s annual 
conference in Montreal this spring.

Weyers, whose company is based in Manitowoc, Wisc., 
said that when a crane has a problem, “nine times out of 
10 it’s electrical.” For example, it can be from a wiring 
harness, node box, central processing unit, or the joystick.

In the past, those electrical systems were designed dif-
ferently for each model of crane. Manitowoc, however, 
has introduced its standardized Crane Control System 
that uses the same 12 part numbers across all its cranes — 
whether they are rough-terrain, all-terrain, mobile, crawler, or tower cranes.

“One of the things we told our engineers is that these had to be same across these 
products,” Weyers said. “When I said the same, it doesn’t mean kind of like the same, or 
almost the same. I said your measurement is it has to be the same exact part number.”

What that means for service technicians is “all you need to have in your service truck is 
12 part numbers,” Weyers said.

“You take a joystick out of one and put it in the other. You take a node out of one and 
you put it in another.”

In his presentation, titled “How does a customer make money with a crane?,” Wey-
ers noted that Manitowoc still provides parts for every crane model the company has ever 
built. 

“The reason we do that is because of the residual value,” Weyers said. “You can’t get 
the parts from us, you can’t rebuild the crane (and) we’re not going to guarantee you the 
residual value for the next person that wants it.”

Larry Weyers

A

Firm expands  
New Jersey operations
PalFleet Truck Equipment 
Company LLC is expanding 
its operations in Trenton, N.J.

The expansion will offer 
local sales and support, instal-
lation, field service, operator 
training and inspections for 
Palfinger products in the 
Northeast, says a news release 
from the company.

“Palfinger’s Trenton loca-
tion provides an ideal base 
to offer service and sales to 
specific market segments that 
are not being served by existing channels,” PalFleet president Ed Gerken said in the 
release. “To do so, we are expanding upon our existing offering of products to include 
products clearly aligned to these market segments.”

PalFleet has operated its Trenton location with a General Motors chassis pool for 
the past five years. In this capacity, its primary activities involve supporting GMC and 
Chevrolet commercial truck dealers in the northeast with Palfinder service bodies and 
Badger platform bodies as well as other work truck equipment and accessories.

Among other things, the Trenton location will now be the headquarters and manu-
facturing site for Palfinger American Rolloff; the East coast sales, distribution and ser-
vice facility for Palfinger Liftgates; and sales and service operations center for PalFleet 
truck equipment.

PalFleet Truck Equipment Trenton is part of the Palfinger North America Group, 
which manufactures and sells Palfinger equipment in North and Latin America. 
Products include articulating boom cranes, service cranes, service bodies, and Pal Pro 
mechanics trucks.

Pal Pro mechanics trucks are among the offerings from 
PalFleet Truck Equipment.
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JULY 2015 

July 18-22, 2015
North Carolina Trucking Association
Annual Management Conference
Sonesta Resort, Hilton Head Island, S.C.
http://www.nctrucking.wildapricot.org/

July 23-25, 2015
Fleet Safety Conference
Renaissance Schaumburg Convention Center 
Hotel, Schaumburg, Ill.
“The only conference of its kind designed 
specifically for fleet, risk, safety, sales, human 
resources and EHS professionals that offers 
current and expert insights and practical 
education on improving fleet safety.”
http://www.fleetsafetyconference.com/

July 23-25, 2015
Louisiana Motor Transport Association
Annual Convention
Sandestin Golf & Beahc Resort, Destin, Fla.
“An excellent opportunity not only to catch 
up on the most current industry issues 
but also to network with other industry 
representatives.”
http://www.louisianatrucking.com/

July 24-25, 2015
Expedite Expo
Roberts Convention Center, Wilmington, Ohio
“Learn about the newest trucks, career 
opportunities and products geared 
specifically to owner operators and drivers 
of medium duty and heavy-duty trucks.”
http://expediteexpo.com/

AUGUST 2015 

Aug. 4-6, 2015
Minnesota Trucking Association
83rd Annual Conference
Breezy Point Resort, Breezy Point, Minn.
http://www.mntruck.org/events/

Aug. 4-6, 2015
Idaho Trucking Association
Annual Conference
Shore Lodge, McCall, Idaho
http://www.idtrucking.org/convention.
php

Aug. 6-9, 2015
16th Annual National
Brockway Truck Show
Downtown, Courtland, N.Y.
http://www.brockwaytrucks.org

Aug. 11-15, 2015
National Truck Driving Championships
America’s Center, St. Louis, Mo.

“The NTDC annually attracts over 2,000 
cheering friends, family, colleagues and 
spectators.”
http://www.trucking.org/Driving_
Championships.aspx

Aug. 14-15, 2015
26th Annual Great Salt Lake
Kidney Kamp Truck Show
Lehi, Utah
http://www.saltlaketruckshow.com/

Aug. 19-20, 2015
Advanced Rigging & Lifting Workshop
Rio de Janeiro, Brazil
“All attendees will walk away with a 
Student Workbook full of over 150 pages 
of training curriculum, workshops and 
slides.”
http://iti.com/rio

Aug. 24-26, 2015
Fleet Technology Expo
Long Beach Convention Center,
Long Beach Calif.
“Green Fleet Conference & Expo has been 
expanded”
http://www.fleettechnologyexpo.com

Aug. 27-29, 2015
Great American Trucking Show
Kay Bailey Hutchison Convention Center,
Dallas, Texas
“Attendees can explore new products and 
services, gain insights into the latest issues 
affecting their businesses and share ideas 
and best practices as they network with 
their industry peers.”
http://www.gatsonline.com/

SEPTEMBER 2015 

Sept. 13-15, 2015
Tennessee Trucking Association
85th Annual Convention
Hilton Sandestin Beach Golf Resort & Spa,
Destin, Fla.
http://tntrucking.org/2014-convention/

Sept. 13-17, 2015
Commercial Vehicle Safety Alliance
Annual Conference and Exhibition
Boise Center, Boise, Idaho
“Participants get down to business, discuss, 
examine, cooperate and make tremendous 
strides in furthering CVSA’s mission.”
http://www.cvsa.org/events/events_
list_2015.php

Sept. 15-17, 2015
NTEA New Model Truck Product Conference
Dearborn, Mich.
“An annual event where leading chassis 
manufacturers present critical information 
about product upgrades and new product 
launches for the upcoming model year.”
http://www.ntea.com/
truckproductconference/

Sept. 29-Oct. 1, 2015
The Demo Expo
Kentucky Exposition Center, Louisville, Ky.
“ICUEE provides you with large attendee 
groups from the electric, sewer/water, gas, 
phone/cable industries and more.”
http://www.icuee.com/

C A L E N D A R  O F  E V E N T S

July 24-25, 2015
Expedite Expo happens July 24-25 at the Roberts 
Convention Center in Wilmington, Ohio.

N E W S

Aluminum truck repairs 
focus of visit

ppraisers from CEI Group Inc. spent 
a day recently at Ford’s Dearbon, 
Mich. facility to learn about alumi-

num repairs to the new 2015 F-150 pickup 
truck.

Greg Neuman, CEI’s senior manager of 
quality control, and appraisers Guy Marche-
sani and Vance Tshudy also visited one of 
Ford’s collision repair shops, said a news 
release from CEI Group, which is head-
quartered near Trevose, Pa. The repair shop 
featured a color-coded cutaway model of the 
new truck.

Ford engineers and experts explained 
equipment, materials, and techniques needed 
to make safe and high-quality repairs to 
the new F-150s, Newman said in the news 
release.

“They went into great detail on a number 
of parts and procedures, down to the right 
rivets and glues, the different types of welds, 
and the maximum temperatures for welding,” 
Neuman said.

Marchesani and Tshudy already had extensive experience in aluminum repairs. And 
their department has taken the Inter-industry Conference on Auto Collision Repair 
course on the new F-150. However, the Ford session “gave us even greater insight, particu-
larly in being able to evaluate repair shops’ qualifications to repair the new F-150 and the 
quality of the work they will be doing,” Newman said.

According to its website, CEI Group provides such services as risk management for 
institutional and government fleets. The company estimates that it saved its fleet custom-
ers $15.8 million in collision repair costs in 2014.
For more information, visit ceinetwork.com.

Vance Tshudy, Guy Marchesani, and Greg Neu-
man of CEI Group Inc. learn about aluminum 
repairs on the new F-150 at Ford’s corporate 
campus near Detroit.

A

Retiring regional sales manager
prepares to train his successor
The Southeast regional sales manager for Maintain-
er Corp. of Iowa is retiring at the end of this year, 
the company announced in April.

But before he finishes with the firm, Bill Arthur 
will spend several months working with his suc-
cessor, Steve Tracy, “to allow for a professional and 
seamless transition,” said a news release from the 
company.

“We are pleased to find someone with Steve’s 
truck sales experience to fill Bill’s shoes,” Maintain-
er’s sales and service manager, Tom Wibben, said in 
the release. “Steve has a deep understanding of what 
it takes for dealers to be successful. I think our cus-
tomers will feed off Steve’s energy and capitalize on 
the growth opportunities in the Southeast United 
States.”

Tracy worked for 15 years at the distributor level 
in roles varying from general manager to outside 
sales, the release said. He and with his wife of 27 
years, Rhonda, live in Salisbury, N.C. They have two 
adult children — Bryan and Melissa.

“Bill has given Maintainer many successful years 
of service,” Wibben said. “He deserves to spend 
more time on other things he enjoys. But before 
that, Bill will be introducing Steve to our Main-
tainer dealers and their customers.”

Maintainer plans to celebrate Bill’s career as the 
retirement date gets closer.

Based in Sheldon, Iowa, Maintainer has manu-
factured custom-built mechanics service truck bod-
ies, lube truck bodies, and cranes since 1976.
For more information, visit www.maintainer.com.

Bill Arthur

Steve Tracy
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WWW.PALFINGER.COM

LIFETIME EXCELLENCE

Worldwide, PALFINGER stands for the most efficient, reliable and innovative lifting, load-
ing and handling solutions for use on commercial vehicles. Manufactured in Council 
Bluffs, IA, the PALFINGER Personnel Basket is an innovative and compact aerial lift solu-
tion that was designed in accordance with ANSI SIA A92.5, ASME B30.23 and OSHA 1926. 

+ + ++

 QUICK-CONNECT  
Patent-pending, trip-
ple lock mechanism 
mounted to the crane 
boom allows quick 
lock and unlocking of 
the personnel basket 
to the service crane. 

 SAFE OPERATION  
To ensure your protec-
tion, the quick-con-
nect features a 2.5t 
latching point to 
attach the safety har-
ness. PALFINGER also 
offers a suitable safety 
harness on demand.

 STEADY 
PLATFORM 
The hydraulic damp-
ening/locking cylinder 
stabilizes the person-
nel basket while it is 
in motion and locks 
it into place once the 
working position is 
reached.

 STORAGE BOXES
 
The personnel basket 
is designed to collapse 
into a patend-pending, 
compact storage box 
which can be mounted 
anywhere on the work 
truck body.

CONTACT: 
Brian Heffron 
Product Specialist 
PAL Pro | PSC | Compressors 
T +1 614 378 5440 
b.heffron@palfinger.com

+

+
+

+

PALFINGER PERSONNEL BASKET
COMFORT AND SAFETY 
AT THE HIGHEST LEVEL




